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NEW TRUCK SALES CONTINUE UPTREND 





Industry Marking Time; 
Expects New York Show 


"To Start 





Three Car Makers Now Have Adopted Free-Wheel-| 


Sales Revival 


ing; November Production Estimate 


by N. A. C. 


C. Awaited 


By CHRIS SINSABAUGH 


ETROIT, Dec. 


1.—Take Thursday out of the business | 


week, with its accompanying temptation to include 
Friday and Saturday into a vacation stretch of four days, 
and that doesn’t leave much time for things of automotive 


interest to happen. That’s 


nouncement hardly can be labeled ha 


Detroit happening, if the car 
manufactured here, for the debut 


was assigned,to the New York Salon 
Outside of the zone of the whisper | 
ing gallery, Detroit did not learn 
details of the new line until Auto- 
~ motive Daily News arrived here 
Saturday morning. The adoption | 
of free wheeling by Lincoln was the 
point most discussed, and it is felt 
that Lincoln taking up this device 
has strengthened the trend of this 
type of transmission. 

In this group now are three promi- 
nent concerns. Studebaker, of 
course, broke the ice last summer | 
when its new line was announced | 
and free wheeling was stressed as 
the big idea. Hupmobile, as is well 
known, has featured free wheeling 
on its models H and U, the 133 
horse power jobs. Now comes Lin- 
coln using it on all models. It will 
be interesting to watch the shows 
and see if any of those who have 
held up announcements until the 
Grand Central Palace opening will 
join these pioneers. 

Even before announcing its new 
line, Lincoln has been doing nicely 
in a sales way, thank you. Selling 
121 cars in the ten-day period be- 
tween November 16 and 26, present 
conditions considered, is a fine rec- 
ord, especially as this is 18.6 per 
cent. better than the corresponding 





( Continued ‘on Page 2) 
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last week in a nutshell. 
no denying it was dull ina news way. 


Even the Lincoln’s new model an-* 


There’s 


CHEVROLET REPORTS 
NOVEMBER ORDERS IN 
EXCESS. OF OUTPUT 


Special from A, D. N. Detroit Bureau 
DETEO!T, Dec, 1.—While final re- | 
ports from the twenty domestic | 
plants of the Chevrolet Motor Com- 
pany are not in as this is written, it | 





is expected that production for No- | 
vember will be close to 60,000 cars. | 


Even at that it is reported that out- 
put has fallen considerably behind 
orders already booked. 

Reports that have come to the 


| desk of H. J. Klinger, general sales 


manager, following the introduction 
of the new line a few weeks ago, are 
more gratifying even than the opti- 
mists have predicted. 

The new sports jobs and the new 
commercial cars are said to be par- 
ticularly popular, and from many 
points come word that there has 
been a greater number of appraisals 
than in any previous year, and it is 
thought that when. the tabulation 
of orders is completed it will be 
found that the mark for the first 
fifteen days will compare favorably 
with any similar period during a 
normal year. 

The reception given the new line 
confirms the statements of Chev- | 


(Continued on Page 2) 


Junking of Antiquated 
Postal Trucks Is Urged 


Special from A. D. N. 


| partment, 
ceived by transfer from the War'| 


ASHINGTON, Dec. 1.—Congress 
was asked today for funds to 
provide for a thorough junking of 
antiquated motor vehicles used in 
Uncle Sam’s postal service through- 
out the country and the substitu- 
tion of cars and trucks of the latest 
and most efficient manufacture. 
Postmaster General Walter F.| 
Brown, in his annual report to Con- 
gress, submitted a program which 
contemplates the retirement of all 
obsolete types of government-owned 
motor vehicles. 

Many of the government-owned 
trucks have been in use constantly 
for more than ten years, and are 
not equipped with self-starters or 
four-wheel brakes, he declared. 

The major portion of the trucks 
being used by the Post Office De- 





Washington Bureau 
he points out, were re- 


Department after the. World War. 

Several of the makes of trucks 
have been out of production for 
years, and the difficulty of ob- 
taining replacement parts, even at 
advancing prices, is constantly in- 
creasing, the postmaster general 
said. 

Maintenance and operation of the 
government-owned motor vehicle 
service in the last fiscai year cost 
$14,455,412, an increase of $416,616 


| over the previous fiscal year. There 


also was an increase of 1,255,834 
hours of truck service during the 
year. 

The postmaster general, however, 
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| MARMON SHOWS “16” 
AT NEW YORK SALON 


New York, Dec. 
interesting new offerings on view 
| at the Salon here is the new Mar- 
mon sixteen-cylinder chassis, which 
has attracted a crowd of visitors 
from the opening of the exhibition. 

A number of interesting innova- 
tions in design are disclosed in this 
new Marmon chassis. The cylinders 
are located in two banks, at an 
angle of 2244 degrees. The bore and 
| stroke are 3% by 4 inches and a 
| power output of 200 horse power is 
claimed at 3,400 r. p. m. The five 
bearing crank shaft weighs eighty- 
two pounds. Cast aluminum valves 
are located in the cylinder heads, 
the entire mechanism being com- 
pletely inclosed. The gear set is a 
| three-speed job, with a reduction of 
3.69 to 1. The wheel base of the 
| chassis is 145 inches. 

It is stated that eight body mod- 
| els will be included in this sixteen- 
ovlindes line, with a wide variet 
co. schemes. .. 
tion of this sate new Marmon 
line will appear in a forthcoming 
issue of | Automotive Daily News. 


KELLER OF DODGE 
SEES BUYING AHEAD 


Kansas City, Mo., Dec. 1—E. T. 
Keller, president of the Dodge 
Brothers Corporation, told 300 Dodge 
dealers at a sales conference here 
that whatever shrinkage there is in 


the buying power of the United 
| States is but a temporary condi- 
tion that is fast passing and that 
the dealers can look to the future 
with confidence. 

Mr. Keller came here with a group 
of Dodge officials for the confer- 
ence, the group including W. J. 
O’Neill, vice-president; A. Van Der 
Zee, general sales manager, and 
Walter S. Graves, truck sales man- 
ager. 

“There is no shortage of money 
in circulation,’ Mr. Keller declared. 

“Conditions today would have 
| been considered days of boom only 
a few decades ago, Our study shows 
that 85 to 90 per cent. of the 
buying power of the United States 
remains intact with the 10 to 15 
|per cent. loss being a temporary 
condition due to the employment 
situation, chiefly among factory 
workers. It is the curtailed spend- 
ing of the 90 per cent. that is large- 
ly responsible for the business slump. 
While this slump has not been 
pleasant, it has had a wholesome 
effect in weeding out mismanaged 
business concerns and bringing 
home to us the need for eliminat- 
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OCTOBER TOPS SEPTEMBER: 


SECOND CONSECUTIVE GAIN 


Total of 34,224 Is 31 Per Cent. Below Corresponding 
Month of 1929; Ten Months’ Total 
369,836, Off 21% 


EW YORK, Dec. 1.—Retail sales of new commercial 
cars in the United States in October continued the up- 
trend started in September and showed a further slight in- 
crease, according to complete registration statistics now 


available from all states. 


‘MARMON TO BUILD 


The October total was 34,224, as 
compared with 33,902 in September, up 1 per cent., 
comparing with 49, 884 in October, 

; —® per cent. 


and 
1929, a decline of $1:3 


sane was the second consecutive 
nth in which truck sales were 


ITS OWN BODIES higher than in the preceding month 


Indianapolis soon was indicated by 
an announcement made here by G. 
M. Williams, president of the Mar- 
mon Motor Car Company. For tl 
last several months bodies for Mar- 
mon and Marmon-Roosevelt cars| 
have been shipped to Indianapolis 
by truck from the Grand Rapids, 
Mich., plant of the Hayes Body Cor- 
poration, the factory formerly used 
by Hayes here remaining idle. 
Under the new arrangement, the | 
announcement said, Marmon will 
operate its own body painting and 
trimming department in a com- 
pletely equipped body plant adjoin- 
ing the Marmon factory. This unit, | 
to be known as plant No. 3, it was 
said, will also house a division of 





the Hayes company, which will fab- 
(Continued « on Page 2) 


September having shown a slight 


in Sie 
ventana npr tee tien heath oe tae 


_ Indianapolis, 
of the building of Marmon bodies in | ¥°4", retail sales of new commercial 


cars in the domestic market 
amounted to 369,836, as compared 
with 469,870 in the corresponding 
period of last year, a decline of 21 
per cent. 

The falling off in truck sales from 
last year in October of 31 per cent., 
compared with a decline of 48 per 
cent. in new passenger car sales, 
while the ten months’ decline of 21 
per cent. is in contrast to a drop of 
31 per cent. in passenger car sales. 

Despite the upturn in the October 


| sales of new commercial cars over 


September, the rate of decline from 
the corresponding month of last 
year was widened. In September 
the falling off was 27 per cent., as 


| against the 31 per cent. decline in 


October. The October drop, how- 
ever, was smaller than that of Au- 
gust, when the decline was 35 per 
_ cent. 


1930 ‘Automobile Salon — 
Offers Surprises in N.Y. 


EW YORK, Dec. 1.—The open- | 
ing of the Automobile Salon of 
1930 at the Hotel Commodore last 
night marked the twenty-sixth an- 
nual presentation of this exhibition 
of custom-built motor cars. It was 
the occasion of the introduction to 
New York motor enthusiasts of the 
new Marmon with sixteen cylinders 
and the new “free-wheeling” Lin- | 
coln, 

The bodies this year are lower 
than ever and there is a general 
tendency toward subdued colors in 
exterior finish. 

The interiors have been given 


more attention and individual 
treatment than has been noticeable 
in the past. 


There are a number of converti- 
ble or all-weather bodies offered. 
Refinements in the mechanism of 
these models and carefully planned 





bodies have resulted in the tops be- 
ing completely hidden when in the 
lowered position. Sport phaetons 
and other open body types have in- 
creased in popularity. There are 
many striking examples—cars for 
formal usage, landaus, limousines, 
broughams, cabriolets and sedans. 
There are many interesting new 
developments in interior upholstery, 


decoration and appointments. There 
is a marked increase in the use of 
interior exposed woodwork, espe- 
cially ornate paneling. This will 
be found on the lower part of the 
doors, under rear quarter windows 
and on the back of the front seats. 
Often vanity cases, smoking sets, 
etc., are built into the paneling. In- 
laid hardwoods are generally used. 
On the more expensive models the 
hardware is finished in bronze, sil- 
ver or gold, with occasional colored 
enamel inlays. 

That the custom coachmakers are 
not sacrificing comfort and con- 
venience to artistic treatment and 
novel effect is most evident in the 
interiors of the new jobs. Adjust- 
able seats and seat backs, arm rests 
and rear seat divisions, seat spring- 
ing and upholstering, and in many 
other details real progress has been 
made in riding comfort. 

In designing the new custom 
coachwork there has been a greater 
effort than ever before to avoid the 
standard and commonplace, and it 
has been *ept in mind that a cus- 
tom body must be different as well 
as look different. than the standard 
or production type. 








COMPARATIVE U. S. N 
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EW COMMERCIAL CAR 


SALES FOR FIRST TEN MONTHS 


30,724 
31,846 


January ... 
February .. 


Thre mos... 104,308 


228,024 
39,877 
33,809 
33,902 


Six month 


Pe 
August .... 
September 


Nine months 335,612 
October ... 34,224 


369,836 


Ten months. 


INDUSTRY AWAITING 
SHOW AT NEW YORK 


(Continued from Page 1) 
period last year. 


the aftermath of the Chicago Salon, 
which closed on November 15. If 
so, it only goes to prove the prevail- 
ing belief that the salons this year 
are indicative of good business 
ahead. 

Those two big squads of Chrysler 
and Dodge executives which have 
joined Chevrolet in intensive dealer 
educational road campaigns are fol- 
lowing a well defined program of 
action. Probably in no other year 
have the big concerns tackled the 
preliminaries to an approaching 
campaign in the way they are doing 
now. They are going about it in- 
telligently, well believing that if the 
dealers are thoroughly drilled and 
know their stories that the training 
will result in increased orders. Then, 
too, the factories want to know 
business conditions first hand, so 
two birds are being killed with the 
one stone. 

We are siarting this week without 
much in sight. No new model an- 
nouncements are expected and it 
looks as if the main excitement will 
be the N. A. C. C. announcement, 
Thursday, of November production 
figures. The industry is looking for- 
ward to that big week of January 
3—10, when the New York show 
will, it is hoped. be the detour sign 
leading to Prosperity Boulevard. 


NEW YORK CREDIT GROUP 
TO MEET DECEMBER 11 


New York, Dec. 1—The regular 
monthly forum meeting of the New 
York chapter of the National In- 
stitute of Credit will be held Thurs- 
day, December 11, at 7.45 in the Oak 
Room of the Hote] Martinique, at 
Broadway and 32d Streets. 

The subject for discussion will be, 
“How Should the Credit Man Han- 
dle the Embarrassed Debtor,” and 
this subject will be discussed from 
four different viewpoints by the 
following men: Joseph Rubanow, 


Manufacturers Trust Company; 
George Henderson, Amory Bowne & | 
Co.; Harry J. Delaney, Morton 


Meinhard & Co. and Edwin T. 
Dugan, H. R. Mallinson Silk Com- 
pany. 

All the speakers are former offi- 
cers of the New York chapter. 
Credit men of the metropolitan dis- 
oa are invited to attend this lec- 
ure. 


EXPAND UNITED ENGINEERING 


Canten, O., Dec. 1—The United 
Engineering and Foundry Company 
of this city is planning a consider- 
able immediate enlargement of its 
plant. tI will spend $400,000 in ad- 
ditions and equipment of new build- 
ings. 


DIVIDEND NOTICE 


AUTOCAR Trucks 


The Autocar Compeny., Ardmore, Pa. 


November 26 
rd oof Directors, 
ber 25, declared a quarterly dividend 
at the rate of Bight Per Cent (8°,) 
per annum on the Preferred Stoek of 
this Company issued and outstanding, 


1930 


The Bow on Novem- 


payable December 15, 1930, to stcek- 
holders of record as at the close of 
business December 6, 1930. Cheeks | 
Will be mailed 

JOHN C. TANEY, Treasurer. 


29,857 
32,561 
46,349 


108,767 


56,265 
52,851 
45,061 


262,944 


57,945 
52,523 
46,574 


419,986 
49,884 


469,870 





Although it is not 
announced, maybe these sales were | 


16,423 
17,531 
24,757 
58,711 


30,426 
32,434 
29,155 


150,726 
31,853 
36,807 
35,125 
269,734 
27,199 


254,511 
40,857 


295,368 296,933 


CHEVROLET REPORTS 
NOVEMBER ORDERS | 
| EXCESS OF OUTPUT 


(Continued from Page 1) 


rolet officials, made when the mod- 
els were announced, that business 
conditions were due primarily to a 


buyers’ strike, and that an upward | 
trend was imminent, Gratifying re- | 


ports come in as to the attendance 
at the opening displays of the new 
models. 

The Harrisburg zone, comprising | 
several counties in Pennsylvania, | 
reported 100,000 visitors; Cleveland 
had 59,006: San Antonio, 20,000; 
Buffalo had a larger crowd than | 
last year, 
praisals exceeding last year’s figures. 


A dealer in a small Kansas town | 


reported that, because of the large 
number of rural visitors, a count of 
his attendance the first day exceed- 
ed the population of the town. De- | 
| spite 14 inches of snow, Great Falls, 
Mont., had an attendance the first 
week equal to that of a year ago. 


CHEVROLET ADDS WORKERS 
AT MARTIN-PARRY PLANT 


Ind., Dec. 1.—More 
than 500 former employees of the 
Martin-Parry Company, which sold 
its Indianapolis plant several weeks 
ago to the Chevrolet Motor Com- 
pany, are now on the Chevrolet pay 
roll at the plant where production 
of commercial car bodies is rapidly 
approaching capacity after several 


Indianapolis, 


months of remaining practically 
idle. 

This announcement was made 
here by J. A. Jamieson, general 


manager of the new Chevrolet unit, 


who stated that factory ana office | 


combined now exceeds 600 
Since recent completion of 
rearrangement of facilities at the 
plant, it was said, twenty-iive to 
fifty workmen have been added daily 
to the force, employees of the for- 
mer owners of the factory being 
given preference due to theiy skill 
in this particular lire of manufac- 
ture, Mr. Jamieson said. 

Attaining near-peak preduction 
several weeks in advance of the 
earlier estimated date, the plant is 
now working night and day with a 
speed of 100 hours a week and in 
several departments overiime sched- 


forces 
workers. 


ules are in force. Shipments of 
truck bodies have already been 
started leaving the factory in a 


steady flow. 
TELEOPTIC CORP. OPENS 
DETROIT BRANCH OFFICE 


Racine, Wis., Dec. 1.—The Teleop- 
tic Corporation has announced the 
| opening of an office in Detroit under 
the direction of George Maher. 
concern, manufacturer of 


matic signal lights for automobiles, | 


has also announced the election of 
William Lindblom as vice-president 
of the company. 
NEW CAR HEATER FIRM 

Superior, Wis. Dec. 1—The Su- 
perior Auto Heater Company has 
been organized here to marekt a 
new heater for closed cars. The de- 
| vice is built of aluminum and ap- 


and Chicago wired ap- | 


The | 
auto- | 


KELLER OF DODGE 
SEES BUYING AHEAD 


(Continued from Page 1) 

}ing all waste in industry and busi- 
| ness.” 

| Mr. Keller said the large build- 
/ing projects under way in Kansas 
|City “constitute a note of encour- 
jagement and a sign that prosperity 
lis not as elusive as some would 
|make us believe.” 

The Dodge officials were the 
;}guests here of the Walsh Motors, 
| Inc., Dodge Brothers distributors in 
| this territory. 


‘SALES OF DODGE TRUCKS 
SHOW MATERIAL INCREASE 


Detroit, Dec. 1.—Deliveries of 
Dodge Brothers’ trucks to dealers in 
| September and October showed a 
| material increase over any previous 
Fereegy this year and exceeded the 
total deliveries for the five preced- 
| ing months, according to officials. 

The increase in the average ship- 
| ments of Dodge trucks for these two 

months was 124 per cent. over the 
|average monthly deliveries for the 
| first eight months of this year, and 
260 per cent. over the average of 
July and August. This September- 
October average is 134 times the de- 

| liveries made during the preceding 
|high month this year, namely 
| March. 
The increase in deliveries is na- 
represent 
| stimulated selling in any particular 
i section of the country, it was fur- 
| ther stated. 


-MARMON TO BUILD 
ITS OWN BODIES 


eCuntiennd from Page 1) 
ricate the bodies in the early stages 
of production, turning*the shell over 
to the Marmon staff for the finish- 
| ing touches. Construction of bodies 
|has been carried on previously un- 
| der supervision of Marmon inspec- 
| tors. 

Although the announcement her- 
alded a considerable increase in em- 
ployment for Indiahapolis, Mr. Will- 
iams was reluctant to give an exact 
figure or the exact date of the open- 
ing, but it was indicated that 
erations would begin early in Jan- 
uary. 

“With the opening of our body 
plant and the arrival of the peak 
production in preparation for the 
introduction of new models, Mar- 
mon will be in a position to offer 
employment to a greatly increased 
number of workmen,” Mr. Williams 
said. “We are looking forward to a 
most favorable reception of our en- 
tire 1931 line, which will provide 
steady employment for some months 
to come. 

“Marmon has been an Indiana in- 
stitution for eighty years, and in 
appreciation of the hearty support 
accorded throughout this period, the 
officials of the company voted this 
measure to assist as far as possi- 
ble in improving local conditious ” 

Mr. Williams has been chairman 
of the Chamber of Commerce com- 
mittee for the relief of unempley- 
ment since its formation last spring. 


ACKERMAN SELLS INTEREST 
IN FRANKLIN CONCERN 
Syracuse, N. Y., Dec. 1.—S. E. 
Ackerman, who organized the Ack- 
erman Motor Car Company in De- 
cember, 1926, to distribute the 


| tion wide and does not 


| Franklin car in central and north- | 


ern New York, has sold his interest 
|in the company to Robert K. Brock- 
| way, who has been an executive in 
ihe organization during the last six 
months. The existing organization 
will be continued, with W. B. Kaas 
,;as sales manager. Connected with 
ithe Franklin factory for more than 
twenty-three years, Mr. Ackerman 
was sales manager of the Franklin 
| Automobile Company for over ten 
j}years. He was president of the 
Syracuse Automobile Dealers Asso- 
|ciation last year, and is at present 
secretary and a director of the Em- 
pire State Automobile Merchants 
Association. 


TO HANDLE DOEHLER GEARS 
New York, Dec. 1—The Doehler 
|Die Casting Company- announces 
{that it has made arrangements for 
the Boston Gear Company to dis- 


\@rates from the manifold with an|tribute the output of its gear divi- 


| electric blower attached, 


sion. 


op- | 
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1,000 Pardons, but Still, but— 
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Cliff Knoble 


* 





* 





Automobile Money 












Chris Sinsabaugh—Detroit Editor 
— o. Us, but—,” that editorial in Automotive Daily 
News November 26, emphasizing the importance to 
the industry of the widespread dissemination of the detailed 
ae of all models of automobiles, was read with 
applause, followed by loud hand clapping denoting approval, 
by the conductor of this column. 

I speak feelingly in this matter, for to me has been 
assigned the task of collecting these specifications from the 
factories in the Detroit area. So far I only have distributed 
the specification blanks; now all I have to do is to get them 
back properly filled out. That’s somethoing else again. 

One can appreciate the feelings of the engineering 
departments when they are asked annually to fill out these 
tive-page blanks, which bristle with question marks, but this 
work is a necessary part of marketing the industry’s output. 
Editor Alexander Johnston made a most logical suggestion 
when he outlined a plan of.a clearing house (what better one 
than the advertising committee of the N. A. C. C.?) which 
should gather these specification data and furnish the faets 
to the trade press, reducing the work to one operation on the 
_part of the factories, and satisfying the needs of thirty or 
' more publications. x * x 

ET me quote from “Pardon Us, but—” and see if you ao: 

not agree with the Automotive Daily News editorial 

that “every dealer wants the complete technical picture cf 

the car he is going to sell during the coming year and of the 

cars that are his closest rivals. Every factory executive 

wants this same picture, except that he is more anxious than. 
the dealer to see what his competition is going to be.” 

And don’t you believe that “‘the only legitimate souree. 
,of this information is the trade press. If the publications’ 
covering the automotive field do not give the vita] facts 
| catnaine ‘ning the products of the industry, they are neglecting 
their obvious duty.” x . * 

S if he hasn’t enough to do as director of advertising of 

the Chrysler Corporation, Cliff Knoble has achieved 
recognition as one who knows his stuff through his election 
as a director of the Association of National Advertisers, 
which carries with it membership on the executive committee 
of that big organization. 

Fifteen years in the automobile industry, starting with 
Hyatt, the present Chrysler executive has come a long ways 
in his specialty and this thorough knowledge of what’s what 


in advertising should a _ a valuable director. fer the. 


association. 

AXICABBING to the Chutes plant to see this Chiff 

Knoble, my driver told me that the thin dime really is 
responsible for the demand of the taxicab operators for 
permission to increase the rates. 

“They don’t tip much nowadays,” he said. “Time was 
when I could live on my tips alone, but not now. The thin 
dime is scarce and seems to be getting more so every day. 
Now I start in in the morning at 4 o’clock and drive to 4.30 
in the afternoon and I am not making more than $1.50 a 
day and this including tips, which run only thirty or forty 
cents. If I got a 10-cent tip from each of my passengers all 
would be well. But it is all in a day’ s. work, so I keep on 


smiling and hoping for a break later on. 
ok 


ETROIT’S show is a for Seeaaen 17-24, and in talking 
about it, John Neumann of the D. A. D. A. show com- 
mittee, uses the term “automobile money” in a way which 
makes one realize why the nation is watching this industry so 
closely and pulling for the revival of its prosperity. 
**Automobile money is big money, and once put into eir- 
culation, through pay rolls everywhere, it buys food and 
clothing, and helps buy homes; it pays for radios and schools 
and better roads. It reaches into ev ery place, however small, 
to the support of better business,” says Mr. Neumann. 
“When money begins to circulate freely, business de- 
pression departs, and it is because of the huge sums, in the 


aggregate, that are released to circulation as the result of a. 


prosperous automobile industry, that this industry may well 
be said to hold the key to a renewed business activity through- 
‘out the United States.” 

Estimating the total attendance at all the shows this 
winter and early spring, Mr. Neumann places it at at least 
| 1,000,000 and adds that the combined purchases during the 

freee period will put into circulation a sum of money stag- 
gering in its total, 





ee. 








_——- 
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ELECTRIC AUTO-LITE 
DECLARES REGULAR 
“QUARTERLY DIVIDENDS 


(New York, Dec. 1—The. Electric 
Auto-Lite Company has declared 
the regular quarterly dividends of 
$1.50 on the common and $1.75 on 
the preferred, both payable January 
l‘to stock of record December 15. 
C. O. Miniger, president, said: 
“November business was 30 per 
cent. ahead of last year. October 
and November earnings will equal | 
$1.15 a common share after pre- 
férred dividends, but before Federal 


7 
| 


taxes. November business was 20 
per cent, ahead of what was an- 
ticipated on the first day of the 
month.” | 


OTHER FINANCIAL NEWS 


WILLYS-OVERLAND 

loss of the Willys-Overland 
Company and subsidiaries for the 
quarter ended September 30, 1930, | 
was $2,581,197 after depreciation, or- 
dinary taxes, interest, etc., compar- 
ing with profit of $119,381 in third 
quarter of 1929. 


EVANS AUTO LOADING 

Evans Auto Loading Company, 
Inc., reports for the nine months | 
ended September 30, 1930, tonsoli- 
dated net profit of $98,344 after | 
charges and Federal taxes, equiva- 
lent to 40 cents a share (par $5) on 
244,494 shares of stock. This com- 
pares with $781,121, or $3.26 a share, 
on 239,700 shares in the first nine 
months of previous year. 


Net 





Consolidated net profit for the 
quarter ended September 30, 
amounted to $575 after above 


charges, equal to less than one cent 
a share on 244,494 shares, comparing 
with $7,683, or 3 cents a share, on 
244,494 shares in preceding quarter 
and $226,559, or 95 cents a share, on 
239,700 shares in third quarter of 
1929. 

Consolidated income account for 
the nine months ended September 
30, 1930, follows: Gross, $409,841; 
expenses, depreciation, etc., $263,974; 
balance $145,867; other income, $42,- 
442; total income, $188,309; interest, 
$76,555; Federal taxes, $13,410; net 
profit, $98,344. 

Balance sheet as of September 30, 
1930, shows current assets of $2,479,- 
676 and current liabilities of $1,- 
108,202. 


HERCULES MOTORS 

The Hercules Motors Corporation 
reports for the nine months ended 
September 30, 1930, net profit of 
$543,000 after charges, depreciation 
and Federal taxes, equal to $1.74 a 
Share on 312,500 no-par shares of 
capital stock. 

Net profit for the September 
quarter amounted to $177 after 
above charges, comparing with 
$254,296, or 81 cents a share, in pre- 
ceding quarter. 


LIBBEY-OWENS-FORD 

Libby-Owens-Ford Glass Com- 
pany reports for fiscal year end- 
ed September 30, 1930, net profit 
of $1,419,303 after depreciation, 
reserve for contingencies, ve 
eral taxes, etc., equivalent o| 
61 cents a share on aaneone 
no-par shares of common stock | 
outstanding at end of the period, in- | 
cluding 75,700 shares subscribed | 
under employees’ stock plan. The| 
1930 net profits includes profit of the | 
Edward Ford Plate Glass Company 
from July 1, 1930, to September 30, 
1930, and is after giving effect to 
company’s share of net loss of $35,- 
247 of the Adamson Flat Glass 
Company. Net profit of Libbey- 
Owens Glass Company for year 
ended September 30, 1929, was $3,- 
515.653 after all charges and Fed- 
eral taxes, equal after preferred 
dividends to date cof redemption to 
$1.83 a share on 1,854,352 no-par 
Shares of common stock then out- 
standing 


MICHIGAN STEEL 

Michigan Steel Corporation will 
hold a special meeting of stock- 
holders on December 22. Holders 
of record December 10 will vole on 
the proposed sale of the company’s 
assets to National Steel Corporation 
and the immediate distribution of 
the proceeds of such a Sale to the 
Mic higan stockholders. 


NEW AUTOCAR MODEL 
Ardmore, Pa., Dec, 1.—Autocar is 
announcing a new CG five-ton 
chassis especially designed for ser- 
vice in the oil fields. 
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UNITED MOTORS SERVICE 
PROMOTES ROY B. GRAHAM 


Detroit, Dec. 1—W. N. Potter, di- 
on of sales of United Motors 

rvice, announces the appointment 
a Roy B. Graham as manager of 
| battery sales, with 
here, succeeding H. B. Smith. 

Mr. Graham has been connected 
with United Motors for the past 
two years as a special field repre- 
the company’s 


out the United States, and has had 

seventeen years of experience in 

manufacturing, servicing and sales 
of batteries. 

United Motors Service is the offi- 
cial field and service organization 
for Delco batteries. 

RUSSELL MFG. RECEIVES 
IMPORTANT CLUTCH ORDER 
Middletown, Conn., Dec, 1.—The 

| Russell Manufacturing Company, 

here, has received an order for the 
complete clutch requirements for 
of the new cars in the high 
price field to be introduced at the 

New York session of the National 

Automobile Show. The Rusco clutch 

has been adopted as standard equip- 

; ment for this new car. 
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| NICODEMUS PROMOTED 
BY PIERCE- ARROW CO. 


Buffalo, Dee. 1—In 
with a service expansion program 


which has been under way for some | 


time, the Pierce-Arrow Motor Car 
through .Karl M. Wise, 
has an- 


director of engineering, 


nounced the appointment of C. R.) 


Nicodemus as general service man- 
ager, 
has been named to take 
duties of service manager 


over 


of the 


Pierce-Arrow commercial car divi- 
sion. 

Mr. Nicodemus has been with, 
Pierce-Arrow approximately two 


years as assistant to B. H. Warner, | 
in charge of manu-/ 


vice-president 
facturing. His activities cover prac- 


| tically every branch of service and 





maintenance, both in the United 


States and overseas. 


NEW G. M, FINANCE RATE 

New York, Dec. 1.—General Mo- 
tors Acceptance Corporation has re- 
duced its wholesale rates to dealers 
for financing cars in their hands. 
The new flat rate ranges from $2.50 


for Chevrolet to $5 for Cadillacs. In- | 
terest charges and retail acceptance | 
} remain at the old rate. 


instrument on the 


VISCO-METER 
tionary new 
proper motor lubric ation simple 
and carefree. By giving the driver 
a continuous and accurate meas- 
urement of the lubricating value 
of his crankcase oil, Visco-Meter 


provides 


against the dangers of improper 
lubrication. 
guesswork of changing oil on a 
mileage basis. 


Not A 


The sturdy Visco-Meter mechan- 
ism, together with its accurate 
dial on the dashboard, is neither 
a pressure gauge nor a volume 
indicator. Its function lies nearer 

of lubrication 

dey ices: 


the heart 
either 


connection | | 


succeeding Fred J. Wells, who | 
the | 


of 
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Takes the Guesswork out 


_ | OSHKOSH MOTOR TRUCK 
TO ELECT OFFICERS: 


Oshkosh, Wis., Dec. 1.—All prop- 
erty and assets of the former Osh- 
|kosh Motor Truck Manufacturing 
|Company have been turned over to 
| the new corporation, Oshkosh 
Motor Truck, Inc. According to a 
report made by W. G. Maxoy, re- 
ceiver the old concern, 
the term of his receivership, a period 
of three and a half years, the com- 
| pany’s sales amounted to $1,500,000. 

The new company, it was stated, 
starts out with orders for $50,000 of 
its product and with prospects for 
a stable future business. The per- 
manent officers of the corporation 
will be selected as soon as per- 
| mission of the state railroad com- 
}mission for the issue of the 
and new stock is obtained. 
| The five directors of the company 
at present include R. W. Mackie, H. 


for during 


W. Roenitz and F. W. Loss, the 
bondholders’ committee; A. W. Golz 
and A. C. Miller. Mr. Mackie is 
serving temporarily as_ president 
and Mr. Miller as secretary and 


| treasurer. 


is the revolu- 
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Visco-Meter 


greatest single 
factor in prop- 
er lubrication. 
Ata glance the 
driver can see exactly the con- 
dition ofthe oil which is being 
supplied to bearings and cylinder 
Ifthe “ ’ 
cant is too heavy or too thin (e. g. 
from over- 
Visco- Meter reports the facts at 
once, and the motor is safeguard- 
.Visco-Meter also gives timely 
warning of clogged oil lines and 
filters, Teake, pump failures and 
low pressures and volumes. 


\JUNKING OF ANCIENT 
P. 0. TRUCKS IS URGED 


(Continued from Page 1) 


\ 
asserted the cost of operating gov- 
jernment owned trucks has been de- 
creasing progressively in the last 
nine years. The cost of producing 
an hour of truck service in 1921 was 


| 87 cents, while in 1930 it was 50.1 
cents, he said. 
“Efficient supervision and im- 


proved shop methods are respon- 
sible for this decrease,” Mr. Brown 
said, “which has been effected in 
the face of a greatly increased sal- 
ary scale.” 

Properly equipped central 
plants are maintained by the Post 
Office Department at thirty con- 
veniently located points, where the 
government owned mofor truck 
equipment is rebuilt periodically. 

“Every truck it is proposed to re- 
tire,” Mr. Brown added, “has been 
fully depreciated and in most in- 
stances the depreciation period 
ended from two to eight years ago. 
|A definite saving in operating costs 
will be effected by substituting new 
trucks for those of obsolete type.” 


repair 


vis- 
the 





body” of the lubri- 


use) for safe operation, 


Profitable For You 


Car owners are quic :k to appreci- 
ate the value of Visco-Meter. Just 
tell them about it! Ruggedly built 
with but one moving part, Visco- 
needs no servicing and 


comebacks. Easily in- 


stalled; the dial canbe attached to 
instrument panel or steering col- 
umn. Send coupon. 
Corporation, 310 Grote Street, 
ihalo, Bn. Y. 


METER 


of Motor Lubrication: 


Visco-Meter 
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Amusement Transportation 


N a recent issue of the Automotive Daily News we pub- 
lished an article from the Billboard, a_ theatrical | 
publication, pointing out the remarkable field for motoriza- | 
tion that exists in the amusement business. This story was) 
based on a survey completed by the Billboard and we believc | 
that it suggests a field for intensive effort on the part of | 
manufacturers producing vehicles that are adapted to use! 


| 


in this business. 

The survey covers a wide range of amusement activity | 
and shows exactly how far each category has gone in turning | 
from rail to motor transportation. For instance, out of 110 
circuses, 11 per cent. now use motor vehicles instead of rail- 
way trains. Eighteen per cent. of 600 carnival companies | 
use trucks and cars. Fourteen per cent. of 300 traveling stock 
companies have bought motor vehicles and are freed of rail- 
way train schedules. So it goes through a long list of spe-| 
cialized amusement organizations, including vaudeville acts. | 

Motor transportation in the amusement field has| 
proved its worth. It is just as reliable as railway transport, 
just as quick and very much cheaper. In some cases large 
amusement companies, such as circuses, save aS much as 
eight to twelve hundred dollars per week by using trucks and 
motor cars. Companies which have motorized their trans- 
portation systems are all highly enthusiastic regarding the 
new method of getting about the country and without a dis- 
senting voice regard motor vehicles as more efficient, better 
advertising value and cheaper in operation than railway cars. 

The Billboard estimates that a minimum of 50,000 motor 
vehicles will be needed by the amusement industry within 
the next few years. Here is a field that smart sales man- 
agers could certainly cultivate with profit. 











| 





Autostrades 


UTOSTRADE is the name given to special motor high- 
ways, of which there are a number in Europe. Italy 
has a remarkably fine one running from Milan to the lake 
region. Germany has several already in operation, and 


° ° . ° e FEBRUARY 
there is a movement in France looking to the promotion of | 1- Minneapolis, Minn, Automobile Show. 
autostrades between various important sections of the) * *St Rash, Minn. Northwest Auto: 
country St. Paul and Minneapolis at the 
e Minnesota State Fair Grounds. 


To deserve the title, autostrade, the road must be| 
designed to avoid crossing centers of dense population, must 
follow a straight line as closely as possible, and be absolutely | 
free of street level crossings. There are a few highways in| 
this country which come partly, at any rate, under this. 





classification, but the future is likely to see the construction | 


Alexander Johnston, Secretary. 





FAVORS CHECKERBOARD 
SYSTEM IN NUMBERING 


Milwaukee, Dec. 1—In an address 
before the Wisconsin State Cham- 
ber of Commerce in session at the 
|Hotel Schroeder here, recently, 
Walter A. Olen, Clintonville, presi- 
| dent of the Four Wheel Drive Auto 
Company, urged a _ checkerboard 
system of six north and south high- 
ways and seven east and west high- 
ways in Wisconsin, with a renum- 
bering of Federal routes to coincide 
with really important roads. 

The north and south roads pro- 
posed by Mr. Olen would facilitate 
transportation of mineral resources 
from the upper peninsula, The east 
| and west highways would connect 
ithe agricultural regions, and even 
|the minerals of the west, with the 
lake ports, he pointed out. 





| URGES BAN ON DRIVING 
WITH ONLY COWL LIGHTS 


Elizabeth, N. J., Dec. 1.—The 
Union county grand jury in a reso- 
lution presented to Judge Stein 
recommends legislation prohibiting 
the driving of automobiles at night 
with only cow] lights burning, and 
|cites evidence considered by the 
| jurors in the investigation of many 
| fatal accidents as proof that such 
|a practice is a constant menace on 
the highways. 








| COMING EVENTS | 


NOVEMBER 


30-Dec.6.—New York city. Automobile 
Salon at Commodore Hotel. 


DECEMBER 
6-17—Brussels, Belgium. Automobile Ex- 
hibition. 
JANUARY 
6-10-tew Yerk. National 


ow. 
5—New York. Rubber Manufacturers’ 
Association convention. 
6—New York. National Automobile 
Chamber of Commerce annual show 
banquet at Hotel Commodore. 
5—New York City. National Automo- 
bile Dealers’ Association convention. 


7-10—East Orange, N. J. Automobile Show 
of the Oranges and Maplewood. 
8—New York City. Society of Automo. 
tive Engineers’ annual dinner. 


Automobile 


| 10-16—St. Louis, Me. National Roadbuild- 


ers’ show and convention. 
10-17—Buffalo, N. ¥Y. Automobile Show. 
10-17—Milwaukee, Wis. Automobile Show. 
10-17—Philadelphia. Automobile Trade As- 

sociation annual show. 
10-17—Newark, N. J. Automobile Show. 
11-17—Cineinnati, O. Automobile Show. 
13-17—Evansville, Ind. Automobile Show. 
17-24—Boston. Automobile Show. 


17-24—Detreit, Mich. Annual Show, Con- | 


vention Hall. 
17-24—Hartferd, Conn. Automobile Show. 
at state armory. 
17-24—Montreal, Can. National Motor 
Show of Eastern Canada at Stadium. 
17-24—Baltimere, Md. Automobile Show. 
17-24—Pittsburgh, Pa. Automobile Show. 
—— National Wheel and Rim 
Association convention at Edge-| 
water Beach Hotel. 
19-2%3—Detroit, Mich. Society of Automo- 
tive Engineers’ annual meeting. 
19-24—Leuisville, Ky. Automobile Show. 
19-24—Rochester, N. ¥. Automobile Show. 


"41-51—Chieago, Til, National Automobile 
| Show. 


%i—Cleveland. Automobile Show. 


| .4-31—Washingten, D. C. Automobile 
Show. 
| 6-27—Chicago. National Automobile 


Dealers’ Association conventicn. 
26-31—Springfield, Mass. Automobile Show. 
26-31—Syracuse, N. ¥. Automobile Show 

at Armory. 
26-31—Portland, Maine. Automobile Show 

at Exposition Building. 
31-Feb. 7—San Franciseo, Automobile Show. 


j—Seranton, Pa. Automoliie Show. 
i—St. Leuls. Automobile Show. 
3—Minneapolis. Auto Trade Associa- 
tion convention. : 
7-14—Los Angeles. Automobile Salon. 
7-14—Kansas City. Automobile Show. 
9-14—St. Petersburg, Fla. Automobile 
Show at Winter Garden. 
9-14—Denver, Cole. Automobile Show. 


2- 
2- 








11-13—Chicago, Il. American Society of 
Mechanical Engineers’ fuel meet- 
} ing. 


of many more. 

In Europe many of these autostrades have been built 
partly or completely under private enterprise. In some cases | 
the government has helped with loans and in other ways, 
In every case where private capital has been permitted to| 
enter into the highway building, a provision has been! 
included in the contract insuring that the roads must 
eventually become public property. 

In this country we have had our own experience with | 
“toll roads,” and the experience has not been of the sort to! 
make private highway enterprise popular. However, it is’ 
possible that where public funds are lacking, participation | 
of private capital in construction may be a solution, if always) 
there is provision for the roads eventually to return to public | 
ownership. The danger is that private corporations may | 


manage to get a franchise for road and bridge construction | 


slipped through Congress without the saving stipulation *| 


eventual public acquisition. 


| 21-28—Quebee, Canada. 


14-19—Indianapolis. Automobile Show at 

State Fairground. 
14-21—Providence, R. I. Automobile Show. 
14-21—Omahba, Neb. Automobile Show. 
16-20—San Francisco. Society for Steel 

Treating National Western Metal 

and Machinery Exposition. 
21-28—San Francisee. Automobile Salon. 
Automobile Show. 

Automobile Show 

at Coliseum. 


24-March 1—Seattle, Wash. Automobile 
Show at Civic Auditorium. d 
25-March 2.—Camden, N. J. Automobile 


Show. 
MARCH 
6-15—Geneva, Switzerland. Eighth Swiss 
International Automobile Show. 
7-14—Breoklyn, N. ¥. Automobile Show. 
MAY 
4- 9—Charlotte, N. C. Good Roads Con- 
vention. 
9-Aug. 9—Berlin, Germany. International 
Garage Exposition. 


23-28—Des Moines, Ia. 
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EN years ago the chairman of our board made a speech 
before about 1,000 members of one of our great indus- 


tries. Ten years ago was the gutter of the 1920-1921 
depression. 

Our chairman had some reputation as a young man who 
believed in things, and was thrown into the program as a 
cheering influence, like the quartet at a funeral. 

The speech didn’t click. It was received with gloomy 
tolerance. A wan smile now and then was the best he could 
evoke. That composite face, which is all an orator can see, 
could not express more than a kindly sadness, “This youth 
means well,’’ was the unspoken thought, “but the poor fellow 
doesn’t understand. He doesn’t appreciate that the country 
is wrecked at last. There is no more money. The national 
debt is awful. Foreign markets are gone for good. The 


Dark Ages have come back.” 
Then these thousand broken men went back to their several 


factories and plunged into ten years of the most gorgeous 
business the world has ever known. 

The other day our chairman stood up before the same 
group of men and once more explained why he believed in 
the fundamental soundness of American business and in the 
bigness of its future. No doubt the speech will be dug out of 
the files and delivered for a third time in 1940. 

During a temporary recession of business, a strange 
miasma of poisonous misinformation is in the air. It works 
back from retailer through the salesmen to management. A 
dealer is always gloomy, anyway—that is part of his method 
for chiseling the price. It is a curious fact that a merchant 
who is hopelessly overstocked on Monday, and on the verge 
of collapse, finds on Tuesday that he may be able to handle a 
carload at the reduced price which has been arranged over- 
night by long distance. 

It is important, in our business, to know what is actually 
going on. Hundreds of our people are out in the field a good 
deal of the time, talking to merchants and consumers and 
collecting facts. 

For example, an officer of our company recently talked 
with the presidents of large retail stores in different sections 
of the country. Here are some of the significant bits of 
information he collected: 

One big store has $190,000 less stock than a year ago. 
Several of the buyers have just returned from New York and 
report a dangerous shortage of good merchandise available 
for immediate shipment. The president said, “I am worried. 
I fear we have missed the boat. It’s going to be a scramble 
to get Christmas merchandise.” 

Another store put on a sale of haridbags. The stock on 
hand was quickly exhausted and they wired for more. Never 
before have they failed to get all the bags they wanted by 
express the next day. The maker wired that he would have 
to make up the bags and it would take from three weeks to a 
month to make delivery. 

The president of a third store said, “Today we cannot 
get common ordinary cotton sheets for immediate delivery, a 
condition which has never before existed in the retail busi- 
ness. Cotton sheets have always before been a drug on 
the market.” 

A prominent merchant of men’s clothing said that quite 
a lot of distress merchandise had been dumped during the 
year, but that, now, up-to-the-minute style merchandise was 
hard to get for prompt shipment and was going to be harder. 

One of the important New York department stores held 
the biggest summer fur sale in its history last August. It 
bought sparingly for summer in general merchandise, went 
back for more, couldn’t get any, and had to get in fall goods 
early, in order to have anything to sell. 

One of the best-informed sales managers in the automo- 
tive industry has been making a careful survey of the 
prospective requirements in his territory and has discovered 
to his alarm that there promises to be a rumpus in Jan- 
uary to get cars. 

In the October 23 issue of Printer’s Ink, P. H. Erbes, 
Jr., has a pleasant satire suggesting that consumers may 
have to co-operate to advertise to retailers to induce them to 
supply needed merchandise. Mr. Erbes’ immediate need is 
a blue oxford cloth’'shirt, 15-34, collar attached and without 
button down tabs. His search for this shirt seems to have 
extended over a considerable portion of the country. 

The country has unquestionably been wearing out its old 
clothes, just as it has done before when the old clothes com- 
plex got hold of the public mind. But old clothes don’t last 
forever. We don’t want to be unduly optimistic, but if we may 
be permitted to base our opinion on previous old clothes 
periods of our economic history, we doubt if nakedness will 
become prevalent in the near future.—The Wedge, by Batten, 
Barton, Durstine & Osborn, Inc. 

* * 

HE salesman who allows himself to become pessimistic, 

and who is given to echoing “hard times,” is like the 


* 


| driver who fails to put the brakes:on a runaway car.—News 


Letter, Motor Car Dealers’ Association of California. 
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By E. WOOLER 

Engineer, Timken Roller 
Bearing Co., Canton, O. 

The following, in part, is the 
third installment of a paper pre- 
sented before the Cleveland Section, 
Society of Automotive Engineers, 
Cleveland, O.,and which will appear, 
serially, in the Automotive Daily 
News. 


In tests of lead soap oil, it was 
found that with no sulphur and a 
low lead soap content the load- 
carrying capacity is very low. It 
appears that with various percent- 
ages of lead soap, the sulphur con- 
tent should be varied to obtain con- 
stant results. It is possible to carry 
relatively high loads with a high 
degree of lead soap content with 
little or no sulphur, but the trouble 
in this case is that it is very diffi- 
cult, if not impossible, to hold these 
high percentages of lead soap in 
permanent suspension. 

In tests with sulphur oils, the 
average chemically combined forms 
of sulphur scored badly at 20,000 
pounds per square inch, and would 
carry between 10,000 and 15,000 
pounds load. The sulphur oils which 
are high in free sulphur, separate 
badly in test, and, to some extent, 
when standing freely for relatively 
short periods. No separation oc- 
curred in the oil in which the 
sulphur was chemically combined. 

It was surprising to find that 
castor oil did not stand any more 
load than straight mineral oil, com- 
monly known as 600W. The ad- 
vantage of this oil is its low co- 
efficient of friction and low cold 
test value. 

Fig. 8 shows the effect of rubbing 
speed in relation to pressure per 
square inch before scuffing. This 
has been determined for three dif- 
ferent types of oils, as follows: 

(a) Straight mineral oil of 150 
viscosity at 210 degrees Fahrenheit; 
(b) 3 per cent. flowers of sulphur 
cooked into oil (a); (c) lead soap 
oil. 
' This is extremely interesting, 
showing the importance of rubbing 
speed in relation to pressure. It 
brings up the question of whether 
a standard means of testing the load 
carrying capacity of an oil is de- 
sirable. In the author’s opinion, it 
is really more essential to analyze 
an oil for its load carrying capacity 
than the physical tests made on lu- 
bricants in the past. Rubbing speeds 
of standard values should be 
adopted. As previously mentioned, 
a low speed and high load, and high 
speed and low load value might be 
necessary to determine the merit of 
an oil for the service intended. 

Most of the lead soap base oils 
on the market have sulphur varying 
in percentage up to 3% per cent. 
and in various forms, from free to 
chemically combined form. The 
sulphur content is undoubtedly the 
reason for these oils withstanding 
heavy loads, as it is found that 
when a lead soap base oil does not 
have any appreciable amount of 
sulphur, it must contain at least 10 
per cent. lead olate. A large part 
of the trouble in the past has evi- 
dently been in trying to hold in 
solution a high percentage of lead 
soap. On separation the lubricant 
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Figure 8. 
from the bottom of the container will 
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pat 








a combination multiple spindle drill- 
ing and tapping machine, the func- 
tions of which are controlled hy- 


be high in soap content and inor- draulically through an oil gear 


ganic matter. This will produce ex- 
cessive wear. On the other hand, 
the lubricant from the top of the 





that clean cut threads are se- 


(Continued on Page 9) cured and danger of tap breakage 
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ea 
ROCKFORD multiple spindle drilling and tapping machine 
The Rockford Drilling Machine, is reduced to a minimum, 
| Company, Rockford, Ill., announces | claimed. 
This particular machine has nine- 
teen spindles at one end and seven- 
teen spindles at the other end. 
After drilling, the machine is set 
pump. The operation of the ma-| for tapping, which is accomplished 
chine through this control is such | by positive engagement of levers. 


it is 


proper. 


As will be noted from the illus- 
tration, electric motors drive direct- 








— a 


Production -- Engineering -- Factory 


Rockford Announces New Machine 





ly into each machine drive head 
The drive is then through 
reduction gears to the main driver 
at the front compartment of the 
head which 
spindle unit. The revolving parts in 
the drive head are mounted in am- 


( Continued on Page 9) 


accommodates 


HUPMOBILE 


Gives full protection to the dealer when 
prices are reduced or cancellations made 





UPMOBILE never leaves the dealer to shoulder a loss on price reductions, 
Hupmobile never forces allotments. The dealer is the final judge of the 


number of cars he can sell. 


Hupmobile never asks dealers to invest unreasonably large sums of money in sales- 


room or service station facilities. 


Hupmobile has always had one of the lowest dealer turnovers in the industry. 


Hupmobile has increased its dealer organization every month for the past six months, 


Hupmobile plays the game squarely with the dealer. Its unwritten policies of good 
faith and good will are known throughout the industry. Its justice in dealing with the 
selling staff gets a good word wherever dealers get together, 


And if you are considering a new connection, find out why so many of the smartest, 
most successful dealers in the field continue to prefer the Hupmobile car and the 


Hupmobile organization. 


HUPP MOTOR CAR CORPORATION 


DETROIT, 


MICHIGAN 





HUPMOBILE 1931 - SIXES AND EIGHTS 
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= = eo ee —_—______—» 
— rm —— pe — = -—- —SS——ooaeaoooooo———— ey 
| | a | Ru - . he * ee 
| 5 ; | | ie | a ¢ ; es ik | @ < we © 
S - ‘ ‘t8ig] 2 = 1S | Ae do: “ap |R8 ls $ 
| MAKE 13 : eis | 23 <¢ f| s A | Ba . | Bes | Ss |e sit a 
| AND x n= So ER 2 £ = 3 a | = se ‘ ~ e 5 z D 
MODEL wc | ex SF Se eeie) £2 | 3 | fel we | ee™ | oe) So gle 
| * | 6 | ds itel €8 (istiél de | é ical é | bie | ds lgis Ela 4 
| Auburn 6-85 | 3255 | 120 | Lye | V | Dole | Le | 6 | 2%x4% | 185 | *5.16 | 198 | 70@3400 |*Alum |4|No No|Sch No 
Auburh 8-95 | 3510 | 125 | Lye | V | Dole |L | 8 | 27%—x4% | 246 | "5.15 | 264 | 95@3300 *Alum |5| Pur AC|Sch No 
Auburn 8-125 | 3908 | 130 | Lye | V | Dole |L | 8 | 3%x4%% | 299 | *5.25 | 33.8 | 125@3600 *Alum |5{ Pur AC|Sch No 
| Austin 1§1130 | 75 | Own |L | 4| 2.2x3 | 45.8 | 5.1 | 7.8 | 13@3000 | Alum | 2 | — — | Til an 
| Buick 8-50 | 3170 114 | Own | V | Dole }O | 8 | 27%x4"4 | 220.7 | 4.8 | 26.45 | 77@3200 | CI 15] AC —{|Mar AC 
| Buick 8-60 | 3795 118 | Own.! V | Dole |}O | 8 | 3,%x4%s | 272.6 | 4.63 | 30.02 90@3000 | CI 5 | AC — | Mar AC 
| Buick 8-80 | 4255 124 | Own | V | Dole |O |8/| 3%x5 | 3448 | 45 | 35.12 | 104@2800 | Cr 5|AC —|Mar AC 
| Buick 8-90 | 4340 | 132 | Own | V |! Dole |}O | 8 | 3x5 | 3448 | 45 | 35.12 | 104@2800 | CI 5 | AC — | Mar AC 
O | Cadillac v-8 |\—| 134 | js | ; | an | - | oa ooo” oo 7 | ar | + oa | ar | 7 | — Gas | Own — 
' Cadillae V 12 | 5480 | 140-143 wn | Own | | aX © : . @ | AC Gas | Own — 
oO RINGS CEOS SSS | ee. F00 6100 148 | Own | V | Yes |O |16|3 x4 | 4520 | 550| 575 | 165@3400 | CI 5 | AC Gas | Own None 
| Chevrolet 2500 109 | Own | V | Yes 1O | 6 | 3y%x3% | 194.0 5.01 | 263 46@2600 | CI eT on AC | Car AC 
| Chrysler 6 2695 *169'4| Own | V | Yes |L | 6 | 3%—x4% | 195.5 | 5.29 | 23.44 | 62@3200 *Alum | 4 | — Yes | Car No 
| Chrysler 70 3590 | *168'4| Own | V | Yes [| L | 6 338Xx5_ | 268.4 5.00 | 27.34 | 93@3200 *Alum | 7 | Pur AC | Str Un 
There are sound en- | Chrysler 66 2935 | *163%| Own | v | — |L | 6/|3%x4% | 218.6 | 5.00 | 23.44 | 68@3000| Alum |7/| Pur AC!/Str Un 
Chrysler 8 3365 | *186,;| Own | V | Yes |}L |8|3 x4'4 | 2403 | 5.40 | 288 | 82@3400 |*Alum | 5] Yes — | Str Yes 
. Chrysler Imp. 8 4725 | *211 | Own | V | Yes }L | 8| 3x5 | 384.8 | 5.01 | 39.2 | 125@3200 |*Alum |9| Yes —/Str Yes 
gineering reasons = Cord (Fr. Wh. D.) | 4530 137}| Lye | V_} L | 8 | 3%x4's | 298.6 | 5.25 | 33.8 | 125@3600 |*Alum | 5 | Yes 
| De Soto 6 2705 | *1691,) Own | V | Yes | L |6] 314X415 189.81! 5.20 | 23.44 ; 60@3400 |*Alum | 4] — Yes | Car Un 
a | De Soto 8 2965 | *177 | Own | V | Yes |}QL | 8 | 2%x4 | 207.7 5.20 | 26.45 10@3400 |*Alum | 5 | — Yes | Str Yes 
why twenty leading _ Dodge six D D _ -168%6! oo v | ~ | x | : | S'6x4% =e Cm i ae oot se | . | » ” one = 
Dodge 8 | 3043 | ° VR wn | | Yes 7g X414 4 o. . | **Alum ur o | Str n 
' Durant 610 —— *172 | Con | V | Bish-Bab | L_ | 4| 37%%x4! 200 48 | 24 50@2800 | Alum | 3 | AC AC | Til Til 
1 > f Durant 612 2900 | *172 Con | V | Bish-Bab |L_ | 6 | 3%xé4 : 199 5.32 | 25.4 | 58@3100 | Alum | 4 AC AC | Str AC 
motor cars are tac- | Durant 614 2950 |*17214-176 | Con | V | Bish-Bab |L | 6/|3%x4 | 199 5.32 | 25.4 | 58@3100 |*Alum |4|AC AC | Str AC 
| Durant 617 | 3290 |*175%-179'4! Con | V | Bish-Bab | L_ | 6 | 3%%x45_ | 248 5.06 | 27.34 | 70@3000 tAlum |7/AC AC/Str AC 
7 i : 294: 117 Lyc | | Yes {L | 6 | 2%x43 185 5.25 | 19.8 61@3000 |*Al 4 ‘ as | Sc — 
tory equipped with Ehear 140 and 130 {13080 | 135-130 | Con | V | Yes 1L | 8| 3%x4% | 322 | 5.25 | 3645 | 14043300 |*alum | 5 ii olan oe 
| Elear 96 3299 123 | Lye | V | Yes 1L | 8 | 2%xa% | 2467 | 5.25 | 26.5 | 90@3000 *Alum | 5/| Pur Gas | Sch — 
* | Essex Super Six 2805 | 113 | Own ! V |} ‘L | 6| 2%%x4'% | 175.3 5.80 | 19.8 604 3300 | Alum | 3 | — Ste | Mar AC 
iperior Tryon 
superio F | ore a 3375 1031s) Own | V [L | 4| 3%@x4% | 2005 | 422 | 24.03 | 40@2200 | Alum |3|— —| Sc 
| Franklin Trans. 3930 125-132 | Own | —| Bish-Bab *O | 6 | 312x454 | 274 5.30 | 29.4 100@ 3100 *Alum | 7 | AC AC | Str AC 
Spring Shackles Car Franklin De Luxe 4220 132 | Own | —| Bish-Bab |*O | 6 | 3!2x434 | 274 5.30 | 29.4 10043100 |*Alum | 7! AC AC | Str AC 
a e . - ‘ 7 ' . : 
Gardner 136 3330 122 | Lye | V | Dole (LL | 8 | 2%%x434 | 246.6 5.15 | 26.5 | 70@3500 |*Alum | 4| Pur . Gas | Sch pee 
Gardner 148 3500 125 | Lye | V | Dole iL | 8| 27 x434 | 2466 5.15 | 26.5 | 100@3300 *Alum |5| Pur Gas| Sch AM 
: 58 3890 130 | Lye | V | Dole L | 8 | 3%x4'2 | 2986 = 5.25 | 33.8 | 126@3300 |*Alum |5| Pur Gas | Sch AM 
names on request. Gardner 1 D | bye | ,o) oanes | | 5 | | 
Graham Std. 6 3160 115 Own | F ! Dole {LL | 6] 31sx4!2 | 207 5.41 | 23.44 66@3200 |*Alum | 7 | No AC | DL AC 
Graham Spl. 6 3390 115 | Own | F | Dole [L | 6| 344x412 | 224 5.49 | 25.35 | 76@3400 *Alum |7|/ AC AC! DL AC 
M if 1 Writ t Graham Std, 8 3795 122 | Own | V | Bish-Bab |L_ | 8 | 314x4!2 | 298 — | 33.80 | 100@3400 |*Alum | 5 | AC AC | DL AC 
anujacturers: Whe & Graham Spl. 8 3875 122 | Own | V | Bish-Bab | L | 8 | 3!4x4!2 298 5.20 | 33.80 | 100@3400 *Alum |5{|AC AC! DL AC 
once for full information Graham Cust. 8 4300 127 | Own | F | Bish-Bab |L_ | 8 | 3%%x4'2 | 322 5.41 | 36.45 | 120@3200 |*Alum |5|AC AC! John AC 
and quotations Graham Cust. 8 4405 137 | Own | F | Bish-Bab |L_ | 8 | 3%sx4!2 | 322 5.41 | 36.45 | 120@3200 '*Alum | 5 | AC AC ! John AC 
F Hudson Greater § 3200 119-126 | Own | V | —— {L | 8 | 2%%x4'% | 233.7 5.80 | 26.4 87@ 3600 | Alum | 5 | — Ste | Mar AC 
Hupmobile Cen. 6 | 2900 114 Own | V | Yes (L | 6 | 344x414 | 211.6 5.10 | 25.35 70@3200 | Alum | 4/{ Pur’ Ste! Str Yes 
le I | Hupmobile Cen. 8 3175 118 | Own | V | Pines L 8 | 27gx4*s a - 26.45 | 90@3200 | Alum |5|! Pur Ste / Str Yes 
Sole Licensee: Hupmobile C 3725 121 | Own | V | Pines |L ;8|3 x434 | 2686 { 5.2 28.8 | 100@3200 | CI |5 | Pur Ste | Str Yes 
WILLYS-MORROW CO., INC. | Hupmobile H & U_ *" 125-137 | Own | V | Pines |G | 8] 314x4% | 365.6 | 5.20 | 39.2 | 133@3400 | Alum | 5] Pur Ste | Str AM 
2 i, | . < : \ | : | | 275x4' 246.7 5.10 | 26.5 80@3000 |* | | r 
Jordan St. Line 80) 3490 120 | Con | V | Pines [| L | 8 | 2%%x4% | | | Alum | 5 | Ste AC | Str AC 
ELMIRA, NEW YORK | Jordan G Ninety 8! 3700 125-131 | Con | V | Pines |L | 8/3 x4%4 | 2686 | 5.10 | 289 | 85@3200 |*Alum | 5| Ste Ste | Sir AM 
— | La Salle 345 paces 134. | Own | V | Yes [LV | 8 | 3%x4}2 | 353 5.35 | 36.45 | 95@3000 | CI 13|— Gas|Own — 
| Lincoln 5030 136 | Own | V | — | LV | 8 | 342X5 384 4.83 | 39.2 | 90@2800 | Alum | 5 | Pur Own | Str Un 
|Marmon-Roosevelt 2833 | ‘172 | Own | V | Dole [L | 8 i 2%x4's | 201.9 | 5.25 | 242 | 77@3400 | Alum | 5 | — nm | AC 
ew €a ers |Marmon Eight 69 = 3103 | *180 | Own | V | — [L | 8! 2$gx4% 211.2 5.50 | 25.4 | 84@3400 | Alum | 5 | AC AC | Sch AC 
Marmon Eight 79 4028 | *191 | Own | V | Pines 'T, | 8 | 34%x434 | 303.2 5.50 | 32.5 110@3400 | Alum | 5 | AC AC | Sch AC 
A 2 t d Marmon Big Eight 4363 | 202 | Own | V | Pines 'L | 8|3%x434 315.2! 5.50 | 33.8 | 125@3400| Alum |15!ACG AC!Sch AC 
ppoin e Nash Six-60 2800 114144; Own } V ! Bish-Bab | L_ | 6 | 31sx4%s 201.3 5.00 | 23.4 60@2800 |*Alum | 7] AC AC | Car AC 
Nash Eight-70 3000 11614); Own | V | Bish-Bab | L_ | 8! 275x4%g | 227.2 5.00 | 264 | 75@3200 |*Alum | 9 | AC AC ! Car AC 
J . 5 Nash Eight-80 3360 121 | Own | V | Pines O |8{3 x4!4 | 240 5.25 | 28.8 | 8543200 *Alum | 9 | AC AC | Mar AC 
Aub aria erage a Com. | Nash Eight-90 4000 124-133 | Own | V |! Pines O18} 3% x4's | 298.6 | 5.25 | 33.8 | 115@3600 |*Alum |9| AC AC/ Str AC 
pany (distributor), Charlotte "| Oakland V-8 3205 | 117 | Own | V | Yes |H | 8 | 3y6x3%— | 251.0 | 5.00 | 378 | 85@3000; SSt |3|—  AC| Mar AC 
Siudebaker—Live Oak Motor Com- | Oldsmobile 2940 11315] Own | V_| —— |L | 6 | 3,%x4'g | 197.5 | 5.20 | 244 | 62@3000 | CI 4|AC AC} John .AC 
pany, Wilmington. Packard 826-833 4479 | 12715-13414] Own | V | —— L | 8} 3,%x5 320.0 — | 325 100@3200 |*Alum | 9 | — — | Own = 
OHIO Packard 840-845 4955 | 140'4-145'4] Own | V | —— L 8 | S7ax5 aaee an 39.2 | 120@3200 |*Alum | 9 | — — | Own — 
: a, ee Peerless St. 8 3642 118 Own | V Bish-Bab |L_ | 8 | 2%x4%4 | 246.0 5: 26.45 | 85@3200 |*Alum 5 | Pur AC ! Sch AC 
‘ = ‘ . Mo- | ! | } ; ' 299 ‘ } a j 
aoe _——— > | Peerless Master 8 4521 125 | Own | V ! Bish-Bab |L | 8 | 3%%x4'z | 322 5.00 | 36.45 | 115@3200 |*Alum | 5 | Pur AC ! Sch AC 
Dayton: Columbiana Motor Com- | Peerless Custom 8 | 4766 138 | Own ! V |! Bish-Bab |L_ | 8 | 34% %x4'2 322 5.00 36.45 | 120@3200 |\*Alum | 5 | Pur AC ! Sch AC 
pany (distributor) Youngstown. Pierce-Arrow C 4523 | 132 | Own | V |! Yes L 8 | 3%_x4%s | 340 5.07 | 36.45 | 115@3000 *Alum | 9! Yes Yes | Str Un 
Nash—The R. S. Powell Motor Pierce-Arrow B 4304 | 134 | Own | V | Yes 1 L 8 | 312x4". | 366 5.07 | 39.2 | 125@3000 |*Alum | 9 | Yes Yes | Str Un 
Company, Cleveland; Clouse Mo-_ Pierce-Arrow B 4713 | 139 Own | V | Yes L |8| 312x4% | 366 5.07 | 39.2 125@3000 |*Alum | 9]! Yes Yes | Str Un 
tor Sales. Columbus Pierce-Arrow A 4831 | 144 Own | V | Yes L | 8{ 3%x5 385 5.07 | 39.2 | 132@3000 |*Alum | 9{| Yes Yes | Str Un 
OREGON Plymouth 2595 | "167 | Own | V | — [L | 4] 35x4% | 196 | 4.60 | 21.03 | 48@2800 ;*Alum |3|— Yes|Car — 
Nash—M Ir G KI Pontiac 2745 | 110 | Own | V_} Var [L_ | 6 | 3,%x37%—_ | 2000 | 490 | 263 60@3000 | SSt_ | 3 | — AC | Mar_ Yes 
aia" ae otor Inn Garage am- Reo Royale ee 135 | Own | V | — iL | 8 | 336x5 358 — | — | 125@3300 | Alum |9{!Han AC! Sch Own 
PENNSYLY | Reo Flying Cloud | —— 130 Own | V | — iL | 8 | 33gx5 358 — | — | 125@3300 | Alum |9]|Han AC! Sch Own 
ENNSYLVANIA Reo Flying Cloud | —— | 1% | Own | Vv | — {L {| 6 | 3%&x5 268 -- ~ 85@ 3200 | Alum | 7 | Han — | Sch Un 
— W , > niy- a 
ville: State Meda Oaee’ hee Gee Studebaker Six 2950 114 | Own | V | Dole }L | 6 | 3%4x4'— | 205.3 | 5.20 | 25.4 | 70@3200 | CI |4| Han Ste | Sch = 
Studebaker—Portland Service| Studebaker Dict. 8 3155 114 | Own | V | Dole [| L | 8} 3.%x3% | 221.0 5.10 | 30.0 | 81@3200 |*Alum |9{| Pur Ste | Str AM 
Garage ‘Sentient Trafford Motor | Studebaker Com, 8 | 3520 | 124 Own | V | Dole L !8 31'6X414 250.4 5.20 | 30.0 101@3200 |*Alum | 9 | Han Ste | Str AM 
Company Trafford: aaaein Broth- | Studebak'r Pres. 80 4230 | 130 | Own | V | Dole [L | 8 | 3%x4%s 337 5.10 | 39.2 122@3200 |*Alum | 9 | Han _ Ste | Str AM 
ers, Ashland. er Studebak'r Pres. 90,°4360 | 136 | Own | V | Dole |L | 8 | 3%x4% | 337 5.10 | 39.2 | 122@3200 *Alum |9| Han —/|Str AM 
Nash—York Road Nash Company. | St™t# LA 4320 | 127's| Own | — | Bish-Bab | O | 6 | 349x412 | 2415 5.00 | 273 | 8593150 *Alum |7| Wal AC | Zen Un 
Je ki os " ci Pany: | Stutz MA 4918 | 134'1.| Own | — | Yes |O | 8 |.3%x4t, | 322 5.00 | 36.5 1134 3300 |*Alum | 9 | Wal Gas | Zen AM 
a DAKOTA Stutz MB 4863 | 145 | Own | — | Yes |O | 8! 3%@x415 | 322 5.00 | 36.5 | 113@3300 *Alum | 9 | Wal Gas | Zen AM 
eieineiaiens —Martin’s Service Sta Viking Eight | 3620 125 | Own | V | Yes |}H | 8 | 3%%x35 | 259.5 | 5.10 | 365 | 81@3200 | CI 13 | Own AC! John AC 
tion, Kimball; A. P. Whitney, Mur- | Whippet 96 A 2673 103'4] Own | V | No |L | 4 | 3%@x4% | 145.7 | 5.40 | 15.6 40@3200 | CI |3 | No No | Til No 
do; Glen Seaman Chevrolet. Ar- | Willys-Six 98-B 2623 110 | Own | V | Var }L | 6] 3%4x3% | 193 | 5.56 | 253 | 65@3400 | CI | 4| No Til | Til Til 
mour. Willys 8-80 3076 | 120 | Own | V | Var iL |8| 31exd 245.4 | 5.40 | 31.25 | 80@3200 | CI | 5 | No Til | Til Til 
TEXAS | Willys-Knt. 66-B 3868 | 120 | Own | V | Var |K | 6 | 3%x4%4 | 255 | 5.50 | 273 | 87@3200 *Alum |7| Ski Til | Til Til 
Avburn—McDouglall Motor Com-| Willys-Knight 87 | 3001 | 1121-115 | Own | V | Var |K | 6| 2}gx4% | 177.9 | 588) 20.7 | 55@3000 *Alum |7| Ski Til | Til Til 
pany, Pampa. = ee eee i ase ae aC as gr fall: : La oe e 7 ae ay nae ens ae 
UTAH REY TO ABBREVIATIONS 0%, Pertier_ mus, Pessiaien, Wal, Yol:| Le: Bert, Rockland, Machine: Lang, | chugs: Cent, somi-contiiover: @-r 
Weight—*Studebaker 7-pass. sedan. _{On| pany; Ste, Stewart-Warner; Ski, Skinner. | Gearcet_war G., Warner Gear Company; | Spring Shackles—Tryon, Willys-Morrow 
Company; Rub B, Rubber Skock Insul- 


Studebaker—Copper Motor Com- Ne 37 Aus 8 
pper tor mm Elear 140 4,375 pounds. fAustin Stan- | pyer oleaner—AC, AC Spark Plug Co.; Gas, Detr, Detroit Gear; Mun, Muncie Gear; | 
| lator Company; Faf, Fafnir Bearing 


| 
| 
Til, 
| 


pany, Magma. i 4 Jascolator; St Stewart-Warner; WC, Warner Corporation 
ao : dard 2-passenger coupe **Hupmobile | Gascolator; e, e & , god gee Sa . . , 
VERMONT model H weighs 3955 and model U 4225.| Tillotson. *Three or four speed gear sets as shown | COmpahy; OM, On Sereration 
Studebaker—George A. Loya, Mid- | Whee! Base—*Over all length of chassis | Carburetor—Seh, Wheeler Schebler; ton. are an | Chassis Lubricator—Alem, Alemite; A)-Z, 
dlebury instead of wheel base, which manufac-| Zenith; Mar, Marvel; Car, Carter; Str, | yniversals—Un P, Detroit Universal Prod-| Alemite Zerk; Alem A, Alemite auto- 
* emene ; turers refuse to give Stromberg; DL, Detroit Lubricator: | “wets Company; Spic. Spicer Manufactur-| matic; Bijur, Bijur Lubricating Corp.; 
WEST VIRGINIA Engine Make—Con, Continental; Lyc, Ly- John, Johnson; Til, Tillotson. ; ing, Corporation; MM, Mechanics Uni-| Bijur A, Bijur automatic centralized; 
Auburn—FE. B. Hopkins, Wheeling coming ; | Air Cleaner—AC, AC Spark Plug Com- versal Jot Company, Rockford, Tl.;| Cen, Central magazine: Far, Farval. 
WISCONSIN | Fan Belt Type—V, V-type; F, flat pany; AM, Air Maze; Un, United; Til,| Cle, Cleveland. - = 
Ss Ns : = P, HY, Fiat. Tillotson. Rear Axle—Col, Columbia; Sal, Salisbury; | SEMI-ANNUAL BANQUET 
Studebaker—Roach-Wolfram Mo-  Thermostat—Bish-Bab, Bishop & Babcock; | p . “a 1k lt: 3 ark E . "Comps ; a SEMI- 4 
ae ee . Frent End Drive—Link, Link Belt; Tex, Cla, Clark Equipment Company; Tim, 
tor Company, Beloit. spate. ae saree Se , wanes, Lt ag Texolite; Cel, Celeron; pam Ramsey: | Timken. | Trenton, N. J., Dec. 1—More than 
; ae Mes erp ieee. _ » Vers ve . - | Whit, Whitney Chain; iam, iamon _Optional ; as 
Nash—Leo Duran Garage, Caza-|Vaive Arranggment—L, L head: H, hor!-| Chain: Morse, Morse Chain Company; aoe dour a Ross | 250 employees of the Crescent In- 
novia; L. J. Fuhrman Service Ga-| zental; O, overhead; K, sleeve valve;| Var, various makes of chains; Var-G, | e ; , sulated Wire and Cable Company at- 
rage Waupaca; Carl H. Schauer LV, V-type L heed various makes of gears. Gear and Tool Company; Sag, Saginaw; sula r . 
Ww stfi Jd . ; ’ *Atr cooled. *Thermo syphon water cir- | Ignition, Generater and Starter—Aut-L, Say-B, Saylor-Beall Manufacturing Com- | tended the recent semi-annual ban- 
estiieid, Compression Ratio—*Optional on the Au-| Auto-Lite; Del-R, Delco-Remy; N. E., pany, Detroit, Mich.; War, Warner. . Wu 
WYOMING burn. | North East; Dyn, Dyneto, *Nash—Indi- | gyakes—H, hydraulic; M, mechanical; SD, |quet given by the firm at Hillwood 
cates tvin ignition. steeldraulic; Bendix, Bendix Brake Cor- | Jakes. The toastmaster was Ed- 


Piston Material—*Alum, aluminum with | 
invar struts; Alum, aluminum alloy; CI, 
cast iron; S St, semi-steel, 


poration. 


*Bendix starter used. 
Rear Springs—S, 


Studebaker—Automobile Corpora- 
| Clutch—Borg, Borg & Beck; Br-L, Brown- 


tion, Casper. 


semi-elliptie; §El, fun! ™Mumd L. Robinson, factory manager. 











Make and Model 


Austin 


Buick 8-50 
Buick 8-60 
Buick 8-80 
Buick 8-90 
Cadillac V-8 
Cadillac V 12 
Cadillac V-16 
Chevrolet 

Chrysler 6 
Chrysler 70 
Chrysler 66 
Chrysler 8 
Clirysler Imperial 8 
Cord (Fr. Wh. Dr.) 
De Soto 6 

De Soto 8 

Dedge 6 D D 
Dedge 8 

Durant 610 
Durant 612 
Durant 614 
Durant 617 
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Elear 75 A | Link Del-R !*Del-R Long | War-G 3 Spic | Sal %| 4.88|H Ross 5314 | Belf Alem | 29x5.25 
Elcar 140 and 130 | Link Del-R jDel-R Long War-G 4 Spic | Sal '% 3.46 | H Ross 57 Belf Alem | 18x7.00 | 
Elear 96 | Link Del-R |*Del-R Long War-G 4 Spic | Sal %%2| 392|H Ress 56 Belf | Alem 19x6.00 
Essex Super Six | Morse Aut-L |*Aut-L Own |! Own 3 Spic | Own '2 | 5.41! Bendix Gem | 545, | Own | Alem 19x5.00 
Ford A | Cel Own |*Own Own | Own 3 Own | Own 34 | 3.7 M Gem | Tr | Own | Al-Z | 19x4.75 : 
Franklin Trans. Whit Del-R |*Del-R Br-L | War-G 4 _ Spic | Own i2 4.54 !H Gem | 142 None | Al-Z | 19x6.50 
Franklin De Luxe | Whit Del-R |*Del-R  Br-L | War-G4_Spic | Own 2 | 4.73 | H Gem |_ E142 | None Al-Z | 19x6.50 
Gardner 136 | Link Del-R |*Del-R Borg | War-G 4 Spice | Col 1%! 445 |H Ross | 54 O-N | Alem | 29x5 550 
Gardner 148 |Link Del-R j*Del-R_ Borg | Own 4 Spic | Col 12 | 4.45 | H Ross | S54 | O-N | Alem | 20x550 | Continental’s S position 
Gardner 158 | Link Del-R |*Del-R Borg | War-G 3 Spic | Col '% 4.45 | H Ross | 57 O-N | Alem = |_30x6.50 
Graham Std. 6 | Link Del-R |*Del-R Long | War-G 3 Un P| Sal %/| 4.7 | H Ross 54 | Tryon | Al-Z 119x525 in the economic and 
Gra’ am Spl. 6 | Link Del-R |*Del-R' Long | War-G 4 Un P| Sal % 3.91 | H Ross 54 Tryon Al-Z | 18x5.50 1 1 
Graham Std. 8 | Link Del-R | Del-R Long|/WC3 UnP/|Sal '%4| 445/H Ross | 856 | Rub B Al-Z | 18x6.00 industrial structure of 
Graham Spl. 8 } Link Del-R | Del-R' Long | War-G 4 UnP} Sal 12! 390!/H Ross 56 Rub B | Al-Z 18x6.00 i 
Graham Cust. 8 |Link § Del-R'! Del-R_ Long | War-G 4 UnP/ Cla 12/| 392|H Ross} S58 | Own | Bijur | 19x6.50 the country is becom- 
Graham Cust. 8 } Link Del-R | Del-R Long | War-G 4 UnP! Cla 1% | 3.92 | H Ross 58 | Own | Bijur | 19x6.50 ing more important 
Hudson Greater 8 | Morse Aut-L |*Aut-L Own | Own 3 Spic | Own % | 4.7 | Bendix Gem] S 54% | Own Alem | 18x5.50 “14° 
Hupmobile Cen 6 | Morse Aut-L |*Aut-L Borg! Detr 3 MM | Sail %| 4.70| SD Ross | S 53 Tryon Al-Z | 19x5.50 each year. In building 
Hupmobile Cen 8 Morse Aut-L |*Aut-L Borg | Detr 3 Un P ! Sal | 455 | SD Ross | S 5234 | Rub B | Al-Z | 19x5.50 : * d 
Hupmobile C Morse Aut-L |*Aut-L Long | Detr 3 Un P | Own % | 455| SD Ross | S 54 | Own Alem | 19x6.00 construction, In roa 
Hupmobile H and U | Morse _Aut-L |*Aut-L Long | Detr 3 Un P | Own 4 | 407!SD Ross | S 57 Own | Alem | 19x6.50 b ildi ° f. e 
Jerdan St. Line 80 | Link Aut-L |*Aut-L Long | War-G 3 Cle{|Col 142! 49 |H Gem | S 55% | O-N | Alem | 28x5.50 ul ing, am arming, 

i | Li -L |*Aut- . | Vy 25 | | S 55% a | 30x Zz ‘ i i 
Jordan G. Ninety 8__| Link __Aut-L |"Aut-L__Long | War-G 3_Cle | Col_'2| 425 | H Gem |_S 55% | O-N | Alem | 30x600 | jn steel fabricating, in 
La Salle 345 | Morse Del-R | Del-R Own | Own 3 Spic | Own % | 4.75 | Own-M Sag | S 58 Own Alem 19x6.50 2 
Lincoln Morse _Del-R | Del-R_ Own | Own 3 Spic | Tim F | 458! Bendix Own! S60 /! Own | Alem {| 20x7.00 fact In every branch 
Marmon- Roosevelt Diam Del-R |*Del-R Rock | War-G 3 Spic | Sal !2| 49 | Bendix Ross | S 54! | Tryon | Al-Z | 19x5.50 i 
Marmon Eight-69 | Diam Del-R \Del-R Rock | War-G 3 Spic | Sal '2/| 49 | Bendix Ross| S 56,% | Rub B | Al-Z | 19x5.50 of modern industry 
Marmon Eight-79 | Diam Del-R |*Del-R_ Rock | Detr 3 Spic | Sal %| 4.7 | Bendix® Ross! S 60 Rub B Al-Z | 19x6.00 - i 
Marmon Big 8 ? Diam Del-R |*Del-R__Rock | War-G 4 Spice | Sal 142 | 445 | Bendix Ross | S 60 Rub B Al-Z __| 19x6.50 where power & ci 
Nash Six-60 Cel Aut-L |"Aut-L Borg | Own 3 Own | Own % | 5.1 |SD Ross | S 50% | Tryon Alem | 19x5.00 | ployed, Continental 
Nash Eight-70 | Diam Aut-L |*Aut-L Borg | Own 3 Own | Own ‘2 5.1 sD Ross S 507, | Tryon Bijur A| 19x5.25 | ‘ 
Nash Eight-80 | Diam ‘*Aut-L |*Aut-L Borg | Own 3 Own | Own!, | 4.77 | SD Gem | S 55 Tryon Bijur A] 18x5.50 leads the way in 
Nash Eight-90 | Diam *Aut-L |*Aut-L Borg | Own 3 Own | Own 1% 45 | Bendix Gem]! S 5634 ! Own Bijur A! 19x6.50 | f 
Oakland V-8 | Morse Del-R'} Del-R Own |Own3 MM | Own 4.42 | M Sag | S 5414 | Tryon Al-z |2ixs50, the development o 
Oldsmobile | Var Del-R | Del-R Borg | Mun 3 Un P! Own!4 4.54 | Own Sag | S 5415 | Tryon Alem | 28x5.25 | ower units 
Packard 826-833 Morse Dyn |*"Dyn — | Own 4 — !|Own'’% | —I!{]M Own | S 60}, | —— Bijur | 19x6.50 Pp sed 
Packard 840-845 | Morse Dyn |*Dyn — | Own 4 — |Own'% | —|M Own | S 601, |! - Bijur 19x7.00 ‘ . ’ 
Peerless St. 8 | Link Aut-L |*Aut-L Rock | War-G3 Spic | Sal %| 4.7 | Bendix Ross| $56. | RubB | Alem | 298x550 behind Continental’s- 
Peerless Master 8 Link Aut-L |*Aut-L Rock | War-G4 Spic | Sal 1%! 4.45 | Bendix Ross | S 60 Rub B Alem | 31x6.00 ae 5 d 
Peerless Custom 8 | Link Aut-L ;*Aut-L Rock } War-G4_ Spic} Sal %%%| 445 Bendix Ross! S 60 Rub B Alem | 31x6.50 success In power e- 
Pierce-Arrow C | Morse Del-R | Del-R _ Long | Own 4 Spic | Own’, | 458 | Bendix Gem S 60 Faf Al-Z 19x6.50 
its, imaese @ | Morse Del-R | Del-R Long | Own 4 — Spic | Own, | 4.08 | Bendix Gem/| S60 | Faf Al-Z | 18x7.00 velopment there are 
Pierce-Arrow B Morse Del-R | Del-R’ Long | Own 4 Spic | Own 's | 442 | Bendix Gem S 60 Faf Al-Z | 18x7.00 | E 
iene & | Morse Del-R| Del-R Long|Own4  Spic | Own % | 442/| Bendix Gem| s60 | Faf Al-z | 18x700 | 29 years of research— 
PJy~mouth Cel Del-R | Del-R’~ Rock | Own 3 Own | Own % | 437 /|H War | S 53% | Tryon | Al-Z =| 19x4.75 ‘ 
lies Morse _Del-R | Del-R Own | Own 3. MM | Own 442 M Sag | S54 | Tryon | Al-Z_ | 29x5.00 29 years of experience 
Reo Royale | Morse Del-R | Del-R’~ Long | Own 3 Un P | Own , 407 |H Ross | S 57'4 | Own Far 6.50x18 a rsoft roegress 
Reo Flying Cloud | Morse Del-R | Del-R_ Long | Own 3 Un P | Own 407 | H Ross | S 57% | Own Al-Z | 6.50x18 29 yea P 5 . 
Reo Flying Cloud | Morse Del-R | Del-R' Long = § Own 3 Un P | Own 442 |H Ross S 55 Own | Al-Z% 6.50x17 
Studebaker Six | Whit Del-R |*Del-R_ Long | Own 3 Spic | Own }2 | 4.73 | Bendix Ross| S 54 Tryon | Alem | 19x5.25 | CONTINENTAL MOTORS 
Studebaker Dict. 8 | Var G Del-R |*Del-R’~ Long | War-G 3 Spice | Own!s, | 5.11 | Bendix Ross | S 54 Tryon | Al-Z 19x5.25 CORPORATION 
Studebaker Com. 8 — | Var G Del-R \*Del-R Long | Own 3 Spic | Own % 4.73 | Bendix Ross | S 56 Faf | Al-Z | 19x6.00 | 
Studebaker Pres. 80 | Var GG Del-R | Del-R’_ Long | Own 3 Spic | Own % 4.31 | Bendix Ross | S 60 Faf | Al-Z 19x6.50 | Offices: Detroit, Michigan, U. S. A. 
Studebaker Pres. 90 | V.r G Del-R | Del-R Long | Own 3 Spic ' Own '% | 4.31 Bendix Ross S 60 | Faf | Al-Z | 19x6.50 Factories: Detroit and Muskegon 
Stutz LA Link Del-R | Del-R Borg | Detr 4 Un P| Sal %]} 475 | H Gem | S 60 Own Bijur | 31x6.00 | 
Stutz MA Link Del-R | Del-R_ Long | Detr 4 MM | Tim '% 4.715 | H Gem | S 62'4 | Own Biju 32x6.50 | The Largest Exclusive Motor 
Stutz MB |Link Del-R | Del-R Long | Detr 4 MM ! Tim V4, 4.5 H Gem S 621, Own Bijur | 32x7.00 | Manufacturer in the World 
Viking Eight | Whit Del-R | Del-R__ Borg | Mun 3 | 4.63 | Bendix Sag | S58 | Tryon | Alem__| 30x6.00 | 
Whippet 96 A | Var Aut-L | Aut-L Borg | Own 3 MM | Own’. | 4.55 | Bendix Own | S 40!) | Tryon | Alem | 19x4.75 | 
Willys-Six 98 B | Var Aut-L | Aut-L Borg | Own 3 MM | Own !2 | 4.60 | Bendix Own | S 49% | Tryon | Alem 19x5.00 
Willys 8-80 | Link Aut-L | Aut-L Borg | Own 3 MM | Own }4 4.60 | Bendix Ross-| S 56 Tryon | Alem 19x5.50 
Willys-Knight 66 Bs Link NE|NE Rock | Own 3 MM | Own}, | 4.60 | Bendix Ross! S 57!2 | Own Bijur | 19x6.00 
Willys-Knight 87 | Link Aut-L | Aut-L Rock | Own 3 MM | Own % | 4.89 | Bendix Own! S53 Tryon Alem | 19x5.50 

|to some seventy-five other stations (to winter grades and_ servicing | REO ANNOUNCES TWO 


radiators. There has been sufficient 
cold weather to put many radiators 


constructed in Washington and/| 
Oregon during the past two years 
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by the company. It will carry a| temporarily out of commission, all | 
ORGANIZE TIRE FIRM stock of tires and accessories in ad-| of which has helped the metal | : : —. - ae ‘at 
act. | dition to Texaco products. workers and increased the sale of | vansing, ich., Dec —Reo to- 
Newark, N. J., Dec. 1——The East- | n to p saat ah anmeaian c A be ae ra 
ern Tire and Rubber Company, Inc., ‘ a ; . | ay nes a 
has been organized by Harry Grif- OPEN CLIDRIDGE GARAGE alana | models. One of these is known as| On Wen a 
PL ARERR RS 








finger, Gertrude Schutzman and Newark, N. J., Dec. 1. — The | J. S. QUIMBY HONORED | the Super-Tonner, has a wheelbase 
Samuel Lieberman, Newark. Clidridge Garage, Inc., has been . si a i ar ‘of 129 inches and a variant with| ° 
pearsaens opened here by James Taddeo, renton, ec. 4.—vonn 1135 inch th a base ice of 0 

PLANS SUPER STATION Louise Taddeo and Al J. Leport, | Quimby, for many years purehasing | $1,095. , ee aes an i a Mes 

; ‘ ae se have a stand- ee 
Hoquiam, Wash., Dec. 1.—Plans | Newark. | agent of the Joseph Stokes Rubber ait touted eer redtich a 
to erect a modern super service _—_— | Company, has been a ata tenn. 1 -s smiss - 
station here at a cost of more than SERVICE STATIONS BUSY | pe ppo ton speedwagon is also offered with 


Service | N&SS Manager of the State Teachers’ | 4 163 inch wheelbase. In the big 


| jobs the power plant,is the 10- 
| horsepower Gold Crown engine. 


$10,000 have been announced by the Hartford, Conn., Dec. 1.— 
Texas Oil Company. The station} stations have been unusually busy | College by the New Jersey State 
will be of Spanish, design, similar' during the past’ week changing oil! Board of Education. 
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Papa! 
Buy Me a Persian Rug? 


Imagine 12-year-old Rudolph trying to influ- 
ence his father to buy a Persian rug for the house. 
The old man won't even listen to him. Now if it 
were a toy balloon, or a stick of branded candy, 
that’s another story. Little Rudolph would 
swing 100 per cent. influence. He'd get exactly 
what he asks for or yells for. 


When it comes to shop equipment, in a dealer's 
or distributor’s service station, accessories to be 
sold with cars, parts for the bins, a branded brake 
lining, brake testing equipment or anything big- 
ger than a pair of pliers or a screw-driver, the 
proprietor is the decision man. 


Any investigation you care to make will prove 
that the owner of an establishment—the pro- 
prietor of a dealership, is the man who makes 
buying decisions, whether it be for brake lining, 
rivets, a new lathe or a new line of cars. The 
mechanic buys pliers and screw-drivers for him- 
self; the service manager may be a helpful con- 


New York Show Issues 
sultant, but you cannot sell your goods unless 





Publication Dates Advertising Forms Close , 
Teeeee S$ + ltl Ce Ck) Eereee 38 the boss knows all about them. * 
January 5 : . : “ January 2 . ; . 
January6 - «+ «+ « January 3 Automotive Daily News reaches proprietors who 
eenenry Zoos 5  *# + January 5 are willing to pay $12 a year for this publication. 
mere sf ll Sener 6 Every subscriber is a worth-while merchant of 
January 9 ° . : - January 7 - ; ; 
more than average buying power. Add to this 
buying power the influence exerted by nearly 
Chicago Show Issues every important factory official and you have a 
Publication Dates Advertising Forms Close circulation well worth considering in the sale of 
January 24 - + «+ « January 22 ’ d 
our products. 
January 26 - : - . January 23 yo p 
r D2 a es - a 
nmney 3 senuery O° Automotive Daily News has not all the circula- 
January 28 . ° . . January 26 TT f | 
January 29. - = «= «+ January 27 tion in the industry, but all of its circulation is 
January 30, - == 6+ == ~~ January 28 worth while—buyers of your goods. 


Don’t Advertise to Rudolph, Tell Your Sales Story to His Father. 


Automotive Baily News 
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Lincoln Electric Introduces | ROCKFORD OFFERS 
New Induction Motor 





Showing of 


A totally inclosed, fan-cooled, in- 
duction motor has recently been an- 
nounced by the Lincoln Electric 
Company, Cleveland, O. This new 
motor is so designed that its rise in 
temperature is considerably less 
than the allowable rise for motors 
of this type, the manufacturer 
claims. The design of this motor 
also includes arc-welded steel con- 
struction, double-sealed ball bear- 
ings and a removable cover, which 
facilitates easy cleaning of the large 
radiating surface. 

The radiating surface is obtained 
by complete inclosure of sides of 
the motor with a deeply corrugated 
Sheet of corrosion-resisting metal, 
which is constantly cooled by a con- 
tinual draft of air passing over the 
radiating surface. 

The air within the sealed frame 
is circulated by a fan arc-welded to 
the rotor. This fan drives the 
heated air within the motor to con- 
Gnuous cont contact with the large cor- 


NEW VOLT- AMMETER 
DESIGNED FOR USE 
ON AIRPLANES 











NEW Westinghouse Volt-ammeter 
For Airplane installations 


The Westinghouse type BX volt- 
ammeter was recently developed by 
the Westinghouse Electric and Man- 


ufacturing Company, East Pitts- 
. burgh, Pa., for airplane battery cir- 
cuits, thereby reducing the weight of 
this equipment to about one-half of 
its former weight, where a separate 
voltmeter and ammeter were used. 
The new instrument weighs seven 
ounces, complete with all terminal 
clips and, mounting screws. . It is 
entirely self-contained, and the dial 
is marked 50—0—50 amperes and 
20—0—20 volts. This instrument 
illustrated is designed for use with a 
twelve-volt battery, but other com- 
binations of ranges are made for 
different battery voltages or cur- 
rent requirements. The instrument 
normally indicates amperes, either 
charge or discharge, but upon 
pressing the pushbutton the instru- 
ment indicates battery voltage. The 
dial of the instrument is provided 
with luminous markings on a black 
background. An external zero ad- 
juster is ‘Provided. 


HAYES BODY SPEEDS UP 


Grand Rapids, Dec. 1—The Hayes 
Body Corporation announces a new 
employment schedule calling for a 
six-day week instead of the four- 
day period that has been in force. 
Increased orders from Peerless, Aus- 
tin and Marmon have made this 
step-up imperative. 
FORD OF ENGLAND PLANS 

TO MANUFACTURE CABS 

London, Dec. 1.—The Ford Motor 
Company, Ltd., has decided to man- 
ufacture taxicabs, according to trade 
reports. This is a new departure 
and appearance of the. first - Ford 
taxi in London streets is awaited, 





air circulation for cooling the totally inclosed new 
Lincoln induction motor 


rugated cooling surface. The out- 
side air, which drives the heat from 
the radiating surface, is forced over | 
the exterior of the corrugated sur- 
face by a large arc-welded fan at- | 
tached to the motor shaft. This | 
circulation of air currents is graph- 
ically illustrated in figure 2. 

This new “Linc-Weld” motor has} 


the same mounting dimensions as} 
standard open-type horizontal mo- | 


tors of equal rating. It is manufac- 
tured in sizes from 1 to 50 horse | 


power. 


HE finest motor cars of 
America — built for the 


people who are used to and 


demand 
Auto-Lite 


Luxurious, costly, these cars 


must be 


possible to satisfy their exact- 
ing Owners. 


NEW MACHINE 


(Continued from Page 5) 


ple taper roller bearings, and run 
in a bath of oil. 

The spindles of this machine are 
built up into a separate unit. This 
| spindle-unit feature permits inter- 
changing spindle-units originally 
furnished with the machine for 
other spindle units having a differ- 
ent number of spindles and on other 
| centers. 

Both heads of the machine are 
coupled together through rack and 
| pinion, so that both will work si- 
|multaneously. The arrangements of 
| the control for the oil gear functions 
are such that with machine set for 
| drilling the operator engages the 
‘control lever, after which both 
| heads rapidly traverse forward to 
a point where drills are about to 
| start working, automatically slow 
| down to proper feeding rate, drill to 
a predetermined point, and then 
| automatically traverse to the start- 
|ing position and stop, ready for an- 
other operation cycle to be engaged. 

With machine arranged for the 
the automatic 
|features are much the same, but 
after the taps have traversed the 
| proper distance and the heads are 





'tapping operation, 


the best — choose 
electrical systems. 


as near perfect as 


Their makers 


equip them with Auto-Lite 


starting, 





lighting, and 





FINEST MOTOR CARS 


ignition systems to insure 
unfailingly efficient perform- 
ance and thoroughly pleased 





o 2 


- Observations on n Testing of 
Lubricants 


(Continued from Page 5) 


container will not have sufficient , carrying capacity was very slight 
carrying capacity to stand heavy|and not over 1,000 pounds per 
loads. square inch at a rubbing speed of 
Our experience is that when sul-/ 320 feet per minute. The indica- 
phur is in a free state considerable| tions were that the high nickel 
discoloration of the metal is pro-| steels gave about the best results 
duced which is obviously undesirable | but the increase is so small that it 
in anti-friction bearings. The ef-/|can be neglected. 
fect of discoloration on natural sul-| A friction test of phosphor bronze 
phur oils is very much less marked| was made against a hardened steel 
and perhaps no trouble would befcup. The phosphor bronze was 80 
experienced with this oil. per cent. copper, 10 per cent. tin 
Tests have been made on differ-| and 10 per cent. lead. A straight 
ent alloys of stee] using steam re-| mineral oil was used in this test. 
fined cylinder oil in all cases. The| The maximum load before marked 
difference obtained in the load-|scratchings occurred was 4.000 
———— pounds per square inch. After this 
about to start their return traverse, load, definite scratching occurred, 
the reverse rotation of spindles also | and at 6,000 pounds per square incl: 
rapid wear set in. This figure is 
takes place. |}the same as that at which steel 
A point of interest in connection | starts to scuff, when the same lu- 
with the tapping operation of this|bricant is used at the same rubbing 
machine is that if a hole to be|speed. Wear is accelerated beyond 
tapped were not drilled the required | this figure and, at 20,000 pounds per 
distance for tapping, or should a | Square inch, considerable wear had 
hole requiring tapping be obstructed, | taken place, although the surface 
the head would be tripped into re- | Was relatively smooth. 
verse feed and returned to the 
starting position. 


\ 


= 








(To Be c ontinued) 





MERICA’S 






@ RELY 


UPON 
AUTO-LITE 








customers. 


One-half of ALL motor cars 
manufactured this year will be 
Auto-Lite equipped. The Electric 
Auto-Lite Company. Office 


and works: Toledo, Ohio. 
Also makers of DéJon. 


uto-Lite 


Starting. lighting € lgnition 
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Shaler Inaugurates Neigh borhood Repair Plan 


Forming Nation-Wide 
Tire and Tube Re- 
pair Service Built 
Around Independ- 
ent Dealer, With 
National Advertis- 


ing and Sales Cam-. 


paign. 


ye the first time, a na- 
tional advertiser is going 
fo feature the neighborhood 
tire repair station and its im- 
portance to the community. 
a will be urged to 
patronize the tire man’s place 
of aciele Ss. 

This new sales and advertising 
campaign has been inaugurated by 
the Shaler Company, Milwaukee and 
Waupun, Wis., manufacturer of 


Shaler patch and heat units. 
Ths Shaler Company is forming 


a nation-wide tire and tube repair 
service, built around the independ- 
ent dealet The plan is to bring 
more business to the dealer by ad- 
vertising to motorists the quality 
and reliability of his work 

In brief, the Shaler Company's 
newly adopted plan is this: The 
company will advertise a stand- 
ardized, guaranteed tire repair serv- 


ice in such publications as Collier’s 
and the Saturday Evening Post. 
Emphasis will be placed on the im- 
portance of proper tire and tube re- 
pairing to life and safety. 
will be informed that the man who 


the guarantee of the manufacturer 
behind him, and that they can 
patronize him in confidence. 

It is simply the modern way of 
selling, that of selling a _ service. 
The same idea has proved success- 
ful in selling lubricants, in the drug 
trade and in others. In this case, 
the service sold will be standardized 
tire and tube repairing. 

As a means of identifying his 
place of business the Shaler dealer 
will be furnished with a metal sign 
saying that he is an authorized 
member of the national service. He 


will be furnished with stickers to 
pace on all Shaler repaired tires 
“nese Stickers will inform the tire 


owner that his repair work was done 
in accordance with the 
advertised service and in that way 
make a favorable impression on his 
mind 

In additicn to the sticker, each re- 
pair job will bear a guarantee tag 
assuring the owner that any Shaler 
hot patch repair which fails in serv- 
ice will be made good by the manu- 
facturer. This guarantee is also in- 
tended to help the repair man gain 
full and complete confidence of car 
owners who pass and patronize his 
place of business 

The authorized service sign and 
the guarantee tag are to be nation- 
ally advertised so that motorists will 
readily recognize them at the deal- 
er’s station, and so that their sig- 
nificance will be appreciated 

In addition to an _ identification 
sign, each dealer receives with the 
Shaler franchise a certificate stat- 
ing that he is an authorized mem- 
ber of the Shaler Nation-wide Re- 
pair Service group. He must meet 
ceriain requirements to be entitled 
the tranchise and certificate. 
The general state of affairs in 
the tire repair business has been de- 


0 


scribed as being in the “cracker 
barrel” stage of merchandising 
When the average citizen buys a 





PROTECT 


FROM RUST, MUD and GRIT 


FABRIC SPRING COVERS save the 
Springs where abuse is greatest 

made of one piece material giuar- 
anteed to fit any make of car 
Please your customers with this 
Spriug protection Write us for 
catalog and prices 


THE JEAVONS COMPANY 
FREMONT OHIO 


Motorists | 
| bottle of catsup, a ham or a radio, | 


does Shaler hot patch repairing has | 


nationally | 


ILLUSTRATING Shaler plan of neighborhood service stations. 
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Note 


authorization sign on doorway 


he can be sure of standardized | 
quality if the brand is nationally | 
advertised. But not so with tire 


repairing. He has no way of judg- 
ing whether he is getting the kind 
of a job to which he is rightfully 
entitled. 

The Shaler Company believes that 
lits new sales method is in accord- 
ance with modern business trends 
and that it will result in much 
valuable good .will to its dealers, as 
well as increased business. 

The company’s individual hot 
patch unit will also be available to 
dealers for resale. Motorists will be 
urged to carry these units for emer- 


gencies, 3 


GENERAL ELECTRIC CO. 
ADDS OFFICE SPACE 


Newark, N. J., Dec. 1—The Gen- 
eral Electric Company has rented 
new quarters in the National New- 
jark Building. When the General 
|Electric Newark office was opened, 
in 1920, the amount of office space 
involved represented about 1,000 
square feet and the sales staff con- 
sisted of approximately four sales- 
men. Today they have fifty sales- 
men and the new space will be in 
excess Of 800 per cent. of the origi- 
nal area, 


MITCHELL SPECIALTY 
APPOINTS J. J. SEITZ 


Philadelphia, Pa., Dec. 1.—Election 


of J. J. Seitz as president and gen-| installation. This shop will also 
eral manager of the Mitchell Spe-| have electrical testing and repair 
cialty Company, with Guy Carpen-/service. Santo Carli will be in 
ter, New York city, continuing as| charge of this shop. 

chairman of the board of directors, ‘ 

is announced by that company. J. Evansville, Inc., Dec. 1—The Fisk | 
J. Seitz for the past twelve years|7jre and Rubber Company has 
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Pratt, Kan., Dec. 1.—A. J. Nich- 
ols, formerly with the Massey Hard- 
ware Company, Wichita, is now 
general sales manager for the Wool- 


wine Supply Company of this city, 
and Liberal 

Newark, N. J., Dec. 1.—The first 
floor of 95 Oliver St.. Newark, has 
been leased for a period of a year 
by the Newark Service Tool Com- 
pany, which will occupy the premises 


for general machine shopwork. 





Los Angeles, Dec. 1.—William H. 
Ryan has been appointed director of 
sales for the Wynnes Tire and Rub- 
ber Company, Firestone distributor. 
Ryan was formerly assistant man- 


ager of the Los Angeles branch of | 
and Rubber | 


the Firestone’ Tire 


Company 

Vineland, N. J.. Dec 1.—Due to 
an enormous increase in sales, the 
Automotive Replacement Parts 
Company this place, has established 
a mechanical department. Beside 
the usual piston finishing machin- 
ery, cylinder recondition tools, this 
department will be equipped to do 
brake drum work and fly wheel 


has been connected with Mitchell | cigsed the tire warehouse branch at 


Specialty Company—until recently 
in the capacity 


and general manager. 


SPRINGS 








Oldest Mira. of Spring Covers 








of vice-president | 


| erates 


117 N. W. Fourth St., 
tribute to dealers hereabouts 
through a warehouse branch in St. 
Louis. J. C. Davis, for several years 
connected with the local warehouse 
branch, will act as field sales rep- 
resentative for this district 


Philadelphia, Dec. 1.— The Pep 
Auto Supply Company, which op- 
a large chain of accessory 
and equipment stores, has turned 
over to the city’s unemployment | 
fund about $7,000, the total of one! 
day's sale of gasoline, exclusive of 
government tax, 


and will dis- | 
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T is possible to increase very mate- 
rially the quantity of batteries 
sold by educating the public to re- 
place batteries before they have 
‘given their last gasp and left their 


dismayed owners stranded, accord- | 
L. | 


|ing to H. A. Harvey of the U. S. 
Battery Corporation in a recent talk 
on “How to Sell Batteries in These 
Times.” This thought has all and 
more than the merit of the cam- 
paigns which have been conducted 
so successfully to replace spark 
plugs and oil filters every 
, miles. 

“But it is not my purpose in this 
talk to sponsor a program for in- 
| creasing the replacement battery 
market,” he continues. “Let us as- 
sume that in the territory chosen for 


analysis you have estimated the total | 


volume of business based on 40 per 
cent, of the car registration. You 
have broken this business down into 


its territorial units of counties and | 
You have surveyed the out- | 


towns. 
lets for batteries in this territory to 
learn what battery each is selling 
and to get a fair idea of the volume 
| of business each is doing. 
{know in considerable detail the con- 
| ditions with whch you have to deal 
in the territory. You can determine 


what volume of business you should | 


be able to obtain in each unit of the 


territory, and develop a plan of 
action calculated to produce the 
desired results. 


“The selling plan is the individual 
problem of each battery manufac- 
turer, and I can here list only the 
principal elements which should be 
included in any selling plan. 

“Prior to any calls by salesmen to 
present the proposition, cultivation 
of the prospects in the field by ad- 
vertising or direct mail is advisable. 
This economizes personal selling ef- 
‘fort of the salesmen, as they are 
able to approach prospects in whom 
some interest has already been cre- 
j ated, instead of approaching them 
with a ‘cold-turkey’ canvass. 

“The personal solicitation of the 
salesmen should then follow along 
definitely worked out lines. 

“The initial contact of the sales- 
man will seldom close the prospect. 
In the interval, before subsequent 
calls, a sales-promotion campaign 
should be followed, usually consist- 
ing of letters or circulars, which will 


| 


keep the proposition before’ the 

prospect and make him easier for 

the salesman to close later. 
“Closing with the prospect and 


obtaining his order will be accom- 
| plished by the salesman in his sub- 
sequent call. 

“Co-operation with the new cus- 
tomer along advertising and mer- 
chandising lines will strengthen his 
bond with the house and assist in 
attaining the best possible volume 
of business from the new connec- 
tion. 

“Operating: The formulation of 
the selling plan is by no means as 
brief and simple a process as my 
|brief summary would indicate, but 
it is necessary for me to turn to the 
next division, operating, on which 
perhaps more definite and helpful 
| suggestions can be made. 

“The essential elements of effi- 
cient sales operating, aS we see them, 
are: Quotas, records, report of 
salesmen, supervision of salesmen. 

{ “The quotas are obtained directly 
| from the estimates of the total busi- 
ness in the territory. They may be 
1 per cent., 2 per cent. or 5 per cent. 
|}of the total business. A few of the 
largest and strongest companies 


are obtaining an even higher per- 
centage of the total. The makers 
| who supply batteries for standard | 


| factory equipment obtain together 
| through their service stations approx- '! 


10,000 | 


You now | 


~i/WINTER LINES 
SELLING WELL 


‘Kansas City Jobbers 
Report November 
Good Month 





KANSAS CITY, Dec. 1.— There 

seems to be a_ unanimous 
opinion among Kansas City jobbers 
of automotive lines that October 
was the best month of the year and 


that November will crowd the other 
'months for second place. 

Winter lines have been selling in 
unusually heavy volume for the last 
six or eight weeks. Most of the 
jobbers throughout the year have 
‘reported business as good, but there 
have been “dark spots’—a dissent- 
ing note here and there. But this 
condition seems to have disappeared 
entirely. 

The Faeth C 
in October as the 
with November running 
second. 
| ‘The Richards-Conover Hardware 
Company also reported a record sale 
in its automotive supply department 
in October-—in fact, the month was 
the best in several years, setting 
new records in many items if not 
for the whole department. 

George N. Lockridge, manager of 
the Kansas City Automobile Supply 
Company, says October was the best 
month of the year after a ten 
months’ period that had exceeded 
last year. Mr. Lockridge says No- 
vember has not been quite as good 
as October, but he blames mental 
attitude of salesmen rather than 
conditions. “Let a salesman have a 
bad day now and he Starts telling 
all the other salesmen that ‘nobody 
is buying.’ Soon all the salesmen 
get to believing this and it is then 
hard for the customer to ‘buy’ from 
them.” 

E. D. Claycomb, general sales 
manager of the Peake Supply Com- 
pany, says “November is surprisingly 
good after a big October.” 

The Equipment Company had the 
biggest month of the year in Octo- 
ber, with November sales so fac 
equaling those of October. 

The Dayton Auto Parts Company 
says October and November sales 
have been good, showing gains over 
last year in about the same propor- 
tion as the other months of this 
year. 

The Bendix Service Corporation, 


Company reports sales 
best in the year 
it a close 


Kansas City branch, says sales 
throughout the year have been good, 
with October and November busi- 


ness especially satisfactory. 

The Eaton Spring and Bumper 
Company has had a good year, not 
as large a gross business as last year, 
but W. J. Keegan, manager, is “well 
pleased.” October and November 
have been good months. 
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imately 40 per cent. of the replace- 
ment market. They obtain addi- 
tionally through the dealer organi- 
zations who buy direct from theic 
car manufacturer, as in the case of 
the Ford and Chevrolet, another 10 
per cent. of the total. The nation 
chain stores combined obtain ap- 
proximately 15 per cent of the total. 
A large number of battery manufac- 
turers, including some very large 
and important, and others of course 
quite small, divide among them- 
selves the remaining 35 per cent. of 
the replacement business. Natur- 
ally the percentage of the total that 
any one manufacturer is likely to 
obtain is quite small, but his per- 
centage in a reStricted locality to 
which he confines himself may be 
proportionately large. The present 
division of the business among bat- 
tery makers is not in any way fixed, 
but it has resulted from a long 
period of competition, and there- 
| fore furnishes somewhat of a guide 
as to what may be expected, at least 
at the start.” 
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The True Story of 








American Business Affairs 


In this, and the pages to follow, we shall try to 
give you an analysis of the true condition and 
probable outcome of America’s business affairs as 
reflected by America’s wage-earning masses in 
their inevitable control of the necessary mass pro- 
duction of America’s wage-paying classes. 


This, barring fire, flood, war and pestilence, in 
a country that is ninety per cent self-sustaining, 
is not an impossible thing to do. 


For here at True Story Magazine, where this is 
being written, we happen to be by rare good for- 
tune at the receiving end of the entire reactions 
of wage-earning America. We are the great nu- 
cleus about which the mass thought of America 
seems to revolve. Our readers are our writers and 
the composite reaction of their thousands of man- 
uscripts and letters is the testament of their thought. 


Probably never before, in all the history of 
science, has any professor had such a micro- 
scope through which to study this tremendous 
mass activity which cannot operate under its 
own power. Certainly no sociologist has ever 
had such a sweep of humanity passing like a 
panorama before his eyes. 


Now, in a situation like this, with the profes- 
sor’s eye screwed to the microscope, for the first 
time in the history of scientific research it is not 
very important to know what the professor thinks 
of the bug. But it is absolutely vital to the whole 
future of America to know what the bug thinks 
of the professor. 


For on the other side of the glass are millions 
upon millions of America’s wage-earning masses, 
without whom all of America’s tremendous mech- 
anism for mass production becomes obsolete 
overnight. 


After the rather bitter experience of maladjust- 
ment of production of the past year or two, none 
of us is ever likely to forget again that no click of 
an automatic machine is ever safe without the 
click of a thousand cash drawers at the other end. 


That is why it is so important to have an ab- 
solutely direct contact with these great wage- 
earning masses, who cannot operate under their 
own power, who are entirely dependent upon 
your power, and yet without whom you cannot 
operate under your own power. A rather compli- 
cated method of expression, but a rather compli- 
cated situation to express. 


Therefore, the whole topic of these pages to 
follow will deal with the readjustment of mass 
production to mass outlet. 


And our job will be to deal with that end of 
the microscope which we know best, which is 
mass outlet. - 


The problem is purely one of readjustment. 
Nothing more. Adjustment of mass to mass. 
Mass production to mass consumption. 


Only one thing we promise you: we shall not 
offer you any of the Pollyanna platitudes about 
good times being just around the corner, nor any 
of the dangerous quackeries about opening up on 
production and letting consumption take care of 
itself, nor any of the more dangerous propositions 
about the further cutting of prices below produc- 
tion cost in order that some stupid retailer may 
offer a bargain as a bait. 


Your job has already been too well done for 
any chicanery like that. As a matter of fact, if 
it hadn’t been for the far-sighted policies of 
American manufacturing and financial inter- 
ests during the past two years, this country 
would not be in anywhere near as hopeful a 
condition as it is right now. And this is no idle 
flattery, as will certainly be attested by the 
pages of history in the years to come. 


In the meanwhile, you may lay this flattering 
unction to your soul. When Nature takes a hand 
at this readjustment business, such as the chang- 
ing of a climate or the moving of a glacial floe or 
the inundation of a continent, she usually wipes 
out about ninety per cent of all living forms and 
leaves about ten per cent to begin all over again. 


So you have Nature beaten, at any rate. For, ap- 
parently, when you make the readjustments that 
need to be made and make them in time, it looks 
already as if ninety per cent of you will not only 
survive but thrive, and even the remaining ten 
per cent will be able to struggle along somehow. 


There are, however, very important things to 
do besides just waiting. A man-made crisis is no 
different from one made by Nature. The survi- 
vors, when Nature upsets the apple cart, are those 
who are able to adjust their circumstance to the 
new order of events. 


Fortunately, in your readjustment to the new 
order of events, you have in True Story the only ‘ 
magazine that gives you direct contact with mil- 
lions of wage-earning America and offers the 
penetration point to millions upon millions more. 


We are dealing with masses now, both in man- 
ufacture and in men. And neither of these can be : 
left out of consideration for a single moment. For 
this is where the problem starts—and ends. 
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‘The AUTOCENTRIC wears— 
but it doesn't wear out 


When automobiles are ready to be 
junked, their tie rods will work as well 
as new—that 1s if they are AUTO- 
CENTRIC. The AUTOCENTRIC 
wears—but it doesn’t wear out. 

The reason is that 90% of the ball has 
bearing coverage. Thus, when wear 
occurs, it is equally distributed over the 
entire ball and really helps to maintain 
efficiency. Wedge-shaped sleeves auto- 


matically take up, and keep the ball 
exactly on centre as wear occurs. 


The AUTOCENTRIC eliminates for- 
ever those annoying shimmies and rat- 
tles caused by a worn tie rod. They 
insure dependability and safety. 


Simplified construction makes prices 
attractive. Write or wire us for more 


information. 


OLUMBUS 


AUTO PARTS COMPANY 






Division of The Electric Avto-Lite Company 


COLUMBUS, OHIO 
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WEDGES: Hardened— 
circular—straight on the 
outside—tapered on the 
inside. Outside diame- 
ter to fit bore of the 
socket—are interchange- 
able. 





BALL SEATS: Hardened 
—cover 90° of the ball 
—never change position 
in relation to the ball, 
Seats are cylindrical, not 
tapered, and are inter- 
changeable. 





SEATS AND WEDGES 

ASSEMBLED: The cy- 

lindrical ball seats are 

tilted and fit the taper 

of the inside of the 
wedges 
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SOCKET ASSEMBLY: 
Complete assembly 
shows simplicity, com- 
pactness, automatics 
take-up, scientifie 
soundness and absolute 
dependability. 





